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Non-surgical treatment
of hemorrhoids.

Sat., Feb. 4

Tues., Feb. 7

For information
or  appointment, call

1-800-593-0009

John D. Ferris, MD
will be at:

291 15th Street
Burlington, CO

155 W. 5th
462-3963

This could be
your next job
Are you interested in a better job?

A professional position, dealing with
the business community? Being
a key player on an award-winning

team?  Then this could be your next
job. The Colby Free Press, an award-
winning daily newspaper, is looking

for an advertising executive. This
person will represent the newspaper

and the Country Advocate with
customers in the community as part of

a three-person advertising
department.

Call John Van Nostrand, Publisher,
to set-up an interview.  EOE

(Published in the Colby Free Press on January 25, February 1, and 8, 2005.)

410 N. Franklin
Colby, KS

785-462-8255

Speak to us at Homelandre@hotmail.com
Come visit us at:

www.ColbyHomeLand.com

Marilyn Meyer • 462-2703
Jeana Simpson • 443-0190      Pat Sloan • 460-7495

960 W. 4th
BUILT FOR FAMILY FUN!

This 4 bdrm, 3 bath home is full
of character.  Large lvrm, fmrm &
sunny kitchen.  Private backyard.

1240 W. 7th
This 4 bdrm, 2 bath home

located in quiet, established
neighborhood.  Finished

bsmt, 1 car attached and 1
car detached garage.

FEATURED HOMES

1315 W. 4th $37,500615 Cherokee $76,000

980 E. 9th $105,000 1230 E. 8th $139,500

Beaver Creek Valley 1500 W. 5th $70,000

SELL IT, SELL IT, SELL IT!“Custom Built By Owner”

“Don’t Overlook This One”“Room for her mother-in-law”

“One Level Living”“Perfect Family Home”

“Marvelous Updates”“Hunter’s Delight”

1740 Lynda $98,5001055 Villa Vista $193,500

Move-in Ready.  4 bdrm, 2 baths.
Large kitchen and adjoining dining

area.  Quiet neighborhood.

Lots of elbow room in this 3
bdrm, 2 bath home.  Even has

Adjacent building for shop.

Public NoticesPublic Notice

Pets /Supplies

Puppies - 1/2 Rottweiler, 1/2 Pit Bull,
12 weeks old.  785-475-2090.

——1/25—1/30——-
Solid black German Shepherd pup-
pies.  Born October 18, 2005, German
blood lines, K9 quality, beautiful and
very intelligent.  3 males, 1 female. 785-
434-2530.

——1/13—1/26——

Lost and Found

Lost:  60 pound short haired white
male dog with brown and liver colored
spots, no collar or tag.  Answers to
name Charlie.  Missing since 12-25-05.
Please call 785-462-3943 if found.

——1/25—2/13——-

To Give Away

4 month old black male kitten,
housebroken. 785-626-9246.

——1/23—1/27———

Garage Sale

212 Hastings Rd., Brewster.  Satur-
day 9:00 a.m. - noon.  Moving sale.
Furniture, piano, much more.

——1/25—1/27——-

Classifieds

Pets / Supplies

Lost and Found

To Give Away

Garage Sale

For Banquet Tickets, Contact Tom Redmond
at 462-5803, or Buddy Van Horn at 460-2181 or

write P.O. Box 205, Colby, KS  67701

JANUARY
28, 2006

Comfort Inn
Convention Center

Colby, Kansas

KANSAS PIONEER CHAPTER
22nd ANNUAL BANQUET

PROGRAM
5:00 - 6:00 P.M. Social Hour & Preview

6:00 P.M. Dinner
Auction, Drawings & Raffles Follow Dinner

DRAWINGS
INCLUDE

Firearms
Prints

Merchandise

KIDS SPECIAL
RAFFLE TABLE

Youth Gun Drawing
& Lifetime Hunting

License for kids
under 16 yrs. of age

AUCTION ITEMS
INCLUDE

SPECIAL DRAWING
SKB 12 ga. over and under

12 ga. Remington 11-87
20 ga. Browning Gold
12 ga. Browning BPS

Winchester Model 70 243
27” TV-DVD

Bronze
Framed Wildlife Prints

Knives
Original Paintings
Plus lots more!!

HELP WANTED

Apply in person at:
2005 S. Range, Colby

Morning Shift
~ Full or part-time
~ Flexible hours

Help Wanted

Ford sees new conception of domestic brands as crucial
DEARBORN, Mich. (AP) —

Ford Motor Co. says its new re-
structuring plan goes beyond job
cuts and plant closings in its effort
to restore North American profits.

The nation’s second-largest
automaker also will try to reinvigo-
rate its domestic brands as part of
the turnaround.

Shortly after Ford announced its
plan Monday to cut up to 30,000
jobs and close 14 plants by 2012,
Ford Americas President Mark
Fields stood between two clay mod-
els of concept vehicles — the Ford
Fairlane crossover and Ford Reflex
diesel-hybrid coupe — to show that
the company isn’t afraid to head in
new directions.

Fields said that at the beginning
of the company’s internal delibera-
tions on its restructuring plan, he
questioned whether all three do-
mestic brands — Ford, Lincoln and
Mercury — should continue. He
decided the company was stronger
with all three, but only if they appeal
to different customers.

He said the company hasn’t ad-
equately differentiated its brands in
terms of design and amenities.

Fields said the Ford brand is “de-
fined by three words: bold, Ameri-
can and innovative.” Mercury,
meanwhile, is a brand that appeals

more to women and to younger cus-
tomers with “modern, expressive
design.” Lincoln is about a dis-
tinctly American approach to
luxury, he said.

Ford also owns the luxury brands
Jaguar, Volvo, Land Rover and
Aston Martin, and it has a 33 per-
cent stake in Mazda Motor Co.
Those brands weren’t on the table.

It’s a different tactic than some of
Ford’s rivals have taken. General
Motors Corp. ended production of
its struggling Oldsmobile line in
2004, while DaimlerChrysler AG’s
Chrysler Group killed its Plymouth
brand in 2001. In both cases, the
brands were having trouble captur-
ing customers because they
couldn’t set themselves apart from
the automakers’ other nameplates.

In a statement, United Auto
Workers President Ron
Gettelfinger and Vice President
Gerald Bantom expressed disap-
pointment over the plan, which they
said leaves “a cloud hanging over
the entire work force because of
pending future announcements of
additional facilities to be closed at
some point in the future.”

The study team for Ford’s brands
came only two weeks after Fields

assumed his job in October. The
team’s assessment became the ba-
sis for the entire restructuring.

“It sets up everything in the busi-
ness. If you don’t understand who
you are, you can’t expect your cus-
tomers to understand you,” Fields
told The Associated Press in an in-
terview Monday.

Ford shares rose 5 percent to
$8.32 on Monday’s news, indicat-
ing some investors were pleased
with the long-awaited “Way For-
ward” plan as well as the company’s
larger-than-expected $124 million
overall profit in the fourth quarter.

Ford said the plan will restore
profitability by 2008. Some ana-
lysts said the plan was thin on de-
tails, leaving them uncertain if it
would boost Ford profits as the
company struggles with aggressive
competition, higher gasoline prices,
rising costs for labor and raw mate-
rials and a junk credit rating. Ford
named only five of the plants it
plans to close.

The cuts represent up to 25 per-
cent of Ford’s North American
work force of 122,000 people. Ford
has approximately 87,000 hourly
workers and 35,000 salaried work-
ers. In addition, Ford plans to cut 12

percent of its corporate officers in
the next two months.

Ford’s St. Louis plant will be the
first plant idled, in the first quarter
of this year. A plant near Atlanta will
close at the end of this year and a
plant in Wixom, Mich., will close in
the second quarter of 2007.

Other plants to be idled and even-
tually closed through 2008 are
Batavia Transmission in Ohio and
Windsor Casting in Ontario. Later
this year, Ford will choose two more
plants to be idled. The company also
will reduce production to one shift
at its St. Thomas assembly plant in
Ontario. All the plant closings and
job cuts are scheduled to be com-
pleted by 2012.

In addition to the facilities named
Monday, analysts also have pre-
dicted assembly plants in St. Paul,
Minn., and Cuatitlan, Mexico could
be at risk for closure because of the
products they make.

Ford also plans to build one plant
in North America, but Fields
wouldn’t say where.

Under the company’s existing

contract with the UAW, workers at
the idled plants will continue to get
most of their pay and benefits until
a new contract is negotiated next
year.

Fields said half the jobs Ford is
cutting will be through attrition,
while the rest will be through lay-
offs. He said the company plans to
help workers using buyouts and
possible placement in other plants.

Bluegrass
museum
to honor
Monroe

OWENSBORO, Ky. (AP)
— A museum dedicated to
preserving bluegrass music
is planning a weekend camp
this summer to teach people
how to play the mandolin like
Bill Monroe.

The  s tudy  o f  Monroe’s
style is important because he
revolutionized the way the
instrument is  played,  said
Justin Holt, a spokesman for
the International Bluegrass
Mus ic  Museum in
Owensboro.

A pioneer in bluegrass mu-
sic, Monroe developed an up-
t empo ,  f idd le -based  ap -
proach to  mandol in  whi le
most other mandolin players
have used a guitar-based ap-
proach, Holt said.

The camp, which will take
place Sept. 8-10 to mark the
birth and death of Monroe,
will be led by five of the top
Monroe-s ty le  p icke r s  —
Frank  Wakef ie ld ,  Mike
Compton ,  Sk ip  Gorman ,
David Long and Red Henry.

Monroe  was  born  in
Rosine, about 35 miles south
of Owensboro, on Sept. 13,
1911. He died Sept. 9, 1996.

Holt  said the workshops
will include specific eras in
the evolution of Monroe’s
style, as well as the blues,
fiddle and church music that
shaped his musical expres-
sion.

Up to 40 students will be
accepted for the camp, which
will cost $400 for three days
of instruction and two nights.

———
On the Net:
h t t p : / / w w w. b l u e g r a s s -

museum.org


