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Niece confused

by uncle’s reaction

Dear Dr. Brothers: I have an
uncle who’s loaded with money,
and when I was younger, I remem-
ber I always thought of him as sim-
ply anice, generous man who liked
to spread his money around, espe-
cially with my parents, who rarely
had enough money to go out to din-
ner — wheneverhe’d come totown,
he’d ask us all out to some super
restaurant and, naturally, picked up
the bill.

This was great, but he also kept
reminding everybody how success-
ful he was, and this left my dad feel-
ing guilty and asifhe’d failed. Any-
way, this guy lives in the same city
where I work in a job I love.

Well, the last time he asked me to
dinner, I guessIreally offended him
by insisting on picking up the
check, and I didn’t monopolize the
conversation, as he always did.

WhenItold my dad about this, he
laughed and said, “You’ll never see
him again.”

He was right, but I’'m not sure
why.

— L.V

Dear L.V.: It’s not unusual that
some big spenders feel that it
gives them certain rights, such as
controlling or attempting to con-
trol the conversation. This prob-
ably explains why your uncle felt
free to remind others of his ac-
complishments as well as give a
good deal of advice to all those at
his table.

There’slittle question that one
of the many reasons money and
success are so highly valuedis the
amount of power that usually
goes along with them.

Many wealthy people are gen-
erous simply because they like to
help and share with others, but a
few use money in an attempt to
control or to buy love, compan-
ionship and friends they feel they
might otherwise lose.
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Dear Dr. Brothers: My husband,
who’s in his early 60s, has always
prided himself on being tough,
strong and able to do anything. Re-
cently, he was told by his doctor that
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he has a serious heart ailment and
is in need of an operation.

According to the doctor, his
chances for success are extremely
high, and in a matter of time — ifhe
watches his diet and follows direc-
tions — he’ll be able to get back to
most of the things he used to do.
He’s deeply depressed and shocked
by all this.

It kills him to let me do anything
for him; it’s as if I’'m the one who’s
illand he can’t getused to the news.
Will he ever adjust, and will he be
able to slow down?

— H.T.

Dear H.T.: I’m sure he will ad-
justand accept the fact that we all
have limitations, but this may
take time.

Aperiod of depressionisn’tun-
usual after news of a heart ail-
ment and for a time after the
completion of heart surgery, even
after the patient’s physical health
has greatly improved.

Part of this is related to a need
and desire for control thatis com-
mon in most males, as well as a
fear of dependency. This is espe-
cially true of men like your hus-
band, who’ve prided themselves
on their physical strength.

This is closely identified with
masculinity in our society, and
this kind of rigid sexual-stereo-
typic attitude actually limits the
potential for growth in both men
and women.

Often, after aseriousillnessin
aman, marriages get closer, and
eventually both partners adjust
and even enjoy their new roles, as
mendiscover thatthey don’thave
to be burdened with all the re-
sponsibility and— that women
have hidden strength and power,
which is welcomed.
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Brian Saddler

MANHATTAN — Brian Saddler
of Colby was
one of almost w
60 studentsliv- | :
ing in resi-
dence halls at —
Kansas State
University | '
have com- 5
pleted aspecial ; l{
program de-
signed to help
them develop Saddler
as leaders and
responsible community members.

Saddler, a freshman in horticul-
ture, took part in the Leadership,
Education and Development pro-
gram sponsored by K-State’s hous-
ing and dining services and is for
students who live in a K-State resi-
dence hall.

Saddler and the other students

agreed that the program was a good
experience for meeting other stu-
dents living in the residence halls,
challenging themselves and serving
others.

The program, he said, included a
seven-week series of leadership
workshops, conducted by K-State
faculty and staff, on such topics as
self-awareness, ethical decision
making, group dynamics, diversity,
assertive communication, commu-
nity service and managing change.

In addition to Saddler, Lander
said, other program graduates for
the 2006-07 school year were:
Stacy Simon, freshman in archi-
tectual engineering, Colwich; An-
drew Massey, sophomore in civil
engineering, Denton; Katie Foo-
shee, freshman in family studies
and human services, Derby; Dan-
ielle Power, freshman in athletic
training, Grantville.

Reducing junk mail tips

Dear Attorney General Paul
Morrison: Is there any way to re-
duce the amount of junk mail that
arrives at my home? Every day, |
receive more catalogs, credit card
applications and advertisements
that I don’t want. Is there some type
of “donotsolicit” listfor junk mail?

Dear Kansas Consumer:

One of the many complaints re-
ceived by my Office of Consumer
Protection is the amount of junk
mail delivered to your home. While
you can’t stop all commercial mail
from arriving at your door, you can
take steps to reduce the amount of
unwanted solicitations youreceive.

Toreceive less advertising mail,
you canregister for the Direct Mar-
keting Association’s Mail Prefer-
ence Service. The service is a na-
tional private marketing association
that requires its members to use
theirname-removal service and en-
courages all direct mail companies
to use the list.

To sign up instantly online, visit
www.dmaconsumers.org consum-
erassistance.html

You may also send a letter re-
questing your name and address
removal to: Mail Preference Ser-
vice (MPS),P.0.Box 282, Carmel,
NY 10512.

Most companies that send you
advertisements and catalogs main-
tain their own “do not mail” list.
You should call the customer ser-
vice number listed on the piece of
mail and ask to be removed from
their mailing list. These companies

often ask that you provide them
with the source code or customer
number located on the catalog near
the address label.

If you are not in the market for a
new credit card or insurance policy,
you may sign up to opt out of pre-
screened mail offers for either five
years or on a permanent basis.

Removing your name from pre-
screened lists has no effect on your
ability to apply for or obtain credit
insurance, and you can always opt
back in for these offers by calling
the same number.

To stop pre-screened solicita-
tions based on the lists from the
major consumer reporting compa-
nies, call 1-888-5-OPTOUT or visit
Www.optoutprescreen.com

This service requires you to pro-
vide certain personal information
including your telephone number,
name and Social Security number.
The information is kept confiden-
tial.

The best way to stay off any junk
mail listsis toavoid giving out your
address. It’s best to read the fine
print before signing up for a raffle,
sweepstakes or promotion because
these organizations often give your
information to outside companies.
You can tell banks, magazines and
charities that you don’t want them
to share your name with other orga-
nizations and ask your local phone
company not to publish your ad-
dress. For questions, call (785) 296-
3751 or (800) 432-2310 with your
questions or concerns.

Get On-Line for Value!
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