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commentary
from other pens...

James Madison and
Inventing America

By Lawrence L. Knutson

Associated Press Writer

WA SHINGTON — For ashort, shy man, JamesM adi son castsal ong,
emphatic shadow.

Itsmeasureisbeing taken again onthe 250th anniversary of thebirth
of aVirginian many consider the architect of theAmerican republic.

Madisonisinvoked in every meshing of the gears of the Constitu-
tion: asthe president acts, Congress votes, the courtsrule, politicians
viefor office, newspapers publish and peopl e assert their rights.

“He now appears so central he has been called ' THE founding fa-
ther,”’” Lance Banning, aprofessor of history at the University of Ken-
tucky, told asymposium on March 16, Madison’s birthday.

“Scholarsamost universally acknowledgethisgreat Virginian was
so absolutely central at so many points in the creation of the federal
republicthat thewell-informed canhardly fail to seeitsfounding partly
through hiseyes,” said Banning, author of the 1997 book, “ Sacred Fire
of Liberty, JamesM adison and the Founding of the Federal Republic.”

The scholarly, widely read Madison was the Constitution’s chief
engineer. Hewasresponsi blefor itsintri cate counterbal ancing of com-
peting political and governmental powers. Hehel ped buildthecasefor
itsratification asone of thewriters of The Federalist Papers,

“What isgovernment itself, but the greatest of all reflectionson hu-
man nature?’ MadisonaskedinFederalist No. 51, asheexplainedwhy
therule of law must be universally accepted:

“1f men were angels, no government would be necessary. If angels
wereto govern men, neither external not internal controls on govern-
ment would be necessary.”

Convinced of the need, Madison wrote the Bill of Rights, thefirst 10
amendments to the Constitution, considered the cornerstone of Ameri-
can civil liberties. He championed the amendments on the floor of the
Houseof Representatives, callingthem* prescriptionsinfavor of liberty”
designed to protect the minority from being trampled by the mgjority.

The darkest moment of Madison’s half-century and more of public
servicecamein 1814, during thesecond of histwotermsasthenation’s
fourth president, when British troops drove him from the capital.

Banning sai d scholarssuggest Madisongrew |esscapableastheyears
moved on and became* thefumbling president who stumbled intowar
and fled into Virginiawhile the British burned the White House.”

But others note when Madison left office his countryman saw him
favorably and viewed theinconclusiveWar of 1812 asareaffirmation
of Americanindependence, especially after Andrew Jackson’sconvinc-
ing victory at New Orleans.

WhenMadisondiedin1836 at age85, hewasthelast survivingleader
of thegeneration that wonindependence and built theinstitutionsnec-
essary for the new nation’ssurvival and growth.

Like Thomas Jefferson and George Washington, he sprang fromthe
planter aristocracy of Virginia. Hisfather’shouse, Montpelier, washis
homeall hislife. After graduating from Princeton University, thenthe
College of New Jersey, hefaced hisfuture.

By 1781, Madison was the youngest delegate to the Continental
Congressestablished under theflawedArticlesof Confederation. From
that point, hispublic career never really ended.

Madison’s principal memorial, soon to be reincased in titanium, is
the Constitutionitself, on display at the National Archives.

Hisstudiousapproachto public affairsgetsitsultimatetribute at the
James Madison Building of the Library of Congress, an appropriate
shrinefor someone who believed that books and knowledge were un-
derpinnings of human understanding and afree government.

“What spectacle can be more edifying or more seasonabl e than that
of liberty and learning, each leaning on the other for their mutual and
surest support,” Madison wrotein 1822.

EDITOR SNOTE — Lawrence L. Knutson has covered the White
House, Congress and Washington's history for more than 30 years.

The Goodland Daily News

(USPS No. 222-460. ISSN 0893-0562)
Member: Kansas Press Association
The Associated Press
Inland Press Association Colorado Press Association

e-mail: daily@nwkansas.com

Steve Haynes, President
2 a’<>—;'—:b Tom Betz, Editor/Editorial Page
( ) Rachel Miscall, Managing Editor
SASSOCATC™"" Janet Craft, Society Editor/Reporter

Reporter/Sports
Doug Jackson, Eric Yonkey, Advertising Sales
SusanneAllaman, Adv. Production Debra Turner, Page Prod.
Sheila Smith, Office Manager Pat Schiefen Bookkeeping

Nor’west Press
Jim Bowker, General Manager
Ron VanLoenen Judy McKnight Richard Westfahl
Lana Westfahl Betty Morris Helen Dilts

L gl
L nwkansas.com

N.T. Betz, Director of Internet Services (nbetz@nwkansas.com)
Evan Barnum, Systems Admin.(support@nwkansas.com)

Publisheddaily except Saturday and Sunday andtheday observedfor New Year's
Day, Memorial Day, Fourth of July, Labor Day, Thanksgiving Day and Christmas
Day, at 1205 Main St., Goodland, Kan. 67735.

Periodicals postage paid at Goodland, Kan. 67735; entered at the Goodland,
Kan., Post Office under theAct of Congress of March 8, 1878.

POSTMASTER: Send address changes to The Goodland Daily News, 1205
Main St., Goodland, Kan. 67735.

TELEPHONE: (785) 899-2338. Editorial e-mail: daily@nwkansas.com. Ad-
vertising questions can be sent to: gdnadv@nwkansas.com

The Goodland Daily News assumes no liability for mistakesor omissionsin
advertising or failureto publish beyond the actual cost of the ad.

SUBSCRIPTIONS: In Sherman County and adjacent counties: three months,
$22; sixmonths, $38; 12 months, $72. By mail in Kansas, Col orado: threemonths,
$ 28; six months, $50; 12 months, $95. (All tax included.) Out of area, weekly
mailing of fiveissues: three months, $25; six months, $40; 12 months, $75.

Incorporating:
The Sherman

County Herald

SHERMAN, COUNTY

" ST*R

Founded by Thomas McCants Founded by Eric and
1935-1989 Roxie Yonkey
) 1994-2001

Nor’West Newspapers
Haynes Publishing Company

Bdotlegger’s toe

InDawson City, upintheYukon, somepeopl€e’s
idea of a good time iskissing awrinkled, dried-
up, brown, dead, human big toe.

It's a popular pastime, as more than 18,000
people have joined the Sour Toe Cocktail Club
sinceit beganin 1973.

I’m not amember, but I’ m pretty surel havea
friendwhois.

Amy, a sports writer for a newspaper in
Fairbanks, Ala., volunteered to cover the 1,000-
mileYukon Quest International Dog Sledracelast
month, spending two weeks traveling through
Yukon Territory in Canada writing race updates
and odd feature stories.

She wrote about a man who finished the race
despiteonly having oneleg, about aracer wholost
because one of hislead dogswasin heat and too
busy torun and about the Sour Toe Cocktail Club.

I’ ve watched television specials about coura-
geous disabled people and |’ ve read romance
books, but I’ ve never heard of anything like this
crazy cocktail club.

Amy saidjoiningissimple. All you haveto do
isdrink ashot of alcohol that hasthe big toe (she
swearsit’sreal) floatinginit, making surethetoe
touchesyour lips. For that, you get your namein

Advertisi

Most of you regular readers know that | was
raised asafinancially challenged person of thesoil
— that’sthepolitically correct way of saying dirt
poor, farmboy. However, sincewe’ veadded more
than 100,000 readers since last year, | need to
mentionit to establish the groundwork — no pun
intended — for thiscolumn.

Most of my formative years were spent caring
for livestock, putting in field crops and hating
chickens. | often seeparall el shetweenthelessons
| learnedinthose21 yearsand sound busi nessprac-
ticetoday.

Inpreviouscolumns, I’ vewritten about someof
thoselessons. I’ vediscussed thefact that you al -
way's reap what you sow; you can shear a sheep
many times, but can only skin it once; greaseis
cheaper than parts and sometimesyou haveto go
out onalimbto find thefruit.

I’m comfortable using farm analogies in my
businesspresentations. Recently, | statedinasemi-
nar that advertisingwasalot likefarming. Later |
wasaskedtoexplainthestatement. | explainedyou
haveto plant theseed beforeyouraiseacrop. That
is, youhavetomakeaninvestment beforeyoucan
reap the harvest.

| decidedthisweek toexpandalittleonthiscon-
ceptwithyou. My hopeisthat youwill turnupan
ideaor twothatwill germinateinyour fertileminds
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the log book, a certificate and lifetime bragging
rights.

TheclubstartedinabarinDawson City’sDown-
town Hotel, Amy said, and it's so popular that
peopleactually donatetheir toes. Shesaid onedog
sled racer, who because of a back injury and a
strangeblood diseasehasto havehislegamputated,
planned to donate five of histoesto the club.

Supposedly thefirst sour toebel onged to aboot-
legger during thetimeof prohibition. Legend says
thebootlegger wassneakingrumintoAlaskawhen
his toe became severely frostbitten and he had to
cut it off.

Heput thetoeinajar of rumand hidit under the
floor boardsin his'Yukon cabin, whereaman, ap-
propriately named*“ Capt. Dick,” foundit 44 years
later in 1973. Cutting along story short, the cap-
tain was a strange guy who used the toeto start a
strangetradition.

rachel
miscall

e unraveling

g —S—
<

don

taxkn

® minding your own
business

and grow into something really profitable.
Reapingabumper crop

Itstartswithaplan. Onthefarmyoumust evalu-
ateyour fields, decidewhat to plant and whereto
plantit. For promotion to be effective, you must
decidewhat to say and whoto say it to.

Thenyou must get ready. Onthefarm the next
step isto prepare the soil. Unlessyou're atrash
farmer, you' regoing to stir it up good and work it
until you haveagood seedbed. Advertisingtakes
some preparation aswell. You need towork your
product sel ection and prices over, select your tar-
get customersand line out the mediayou will use
to carry the message.

Nextyou plant your seed. Inthefieldyou’ vegot
toplant theseed beforeyoureaptheharvest. Prof-
itablefarmers— andtherearestill afew out there
— select the best variety of seed, adjust the seed
count per acre and apply the right balance of nu-
trientsto get abumper crop.
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winds up in a drink

Amy said the bartender told her it's not easy to
find unattached human toes, so the bar hasto take
good careof theoneit’sgot, storingitinsomekind
of preservativewhileit’ snot floating in adrink.

Theskinwasflaking off thebrown, wrinkledtoe,
Amy said, and the bartender told her the nail hac
recently fallen off and had to beglued back on. She
didn’tsay so, but I’ mpretty surethebartender talked
Amy intojoining theclub.

It makes my stomach turn alittle just thinking
aboutit, andapparently Amy’sbossesfeltthesame.
She sent the story in — compl ete with pictures—
for theweekend edition, but it never madeitinthe
newspaper.

Amy said her story about thelovesick lead dogs
angered teachers whose students were keeping
track of thedog raceby reading the newspaper. She
said her editorsdidn’t want to pushit by running
story that could make peopleill.

| guess | don't blame them, but alot of people
probably would haveenjoyedthestory just because
it'sstrange, unusual and gross— especialy with
nice big, color photo of a human toefloating in &
drink.

If you want to see it go to http://members.del-
phi.com/toe2/index.html.

Effectivepromotionworksthesameway. You' ve
got to select the right media, purchase enough ads
or space to carry the message and then apply the
extras like adeguate inventory, good merchandis-
ing, customer service and follow-up.

How much do| spend?

The question I’ m asked more than any other is:
“How much should | spend on advertising?’ The
answer isnow asit has alwaysbeen: it depends.

Actually, thereisno easy answer to how much
business should spend on promotion. You should
consider several factors, such as: current success
level, competition, size of market, target custom-
ers, pricing strategies, business|ocation, past pro-
motion success and the type of business.

Sincesomany businessownersstrugglewiththis
concept, I've created a new tool. It's called the
“Promotion Spending Guide.” 1tasks20questions
about your business and gives you a “ spending
range” based onyour answers.

For afree copy, send a self-addressed envel ope
witha 34 cent stamp onit fi no postage meter sfito:
Don Taylor/Promotion Spending Guide, PO Box
67, Amarillo, TX 79105. Because of our present
volume of mail, if you do not follow the above in-
structions, wewill not be ableto respond. Column
sponsored by Goodland Area Chamber of Com-
merce Business Devel opment Committee.
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"HeY! Hows YOUR OL' HUMAN GENOME
SEQUENCE?




