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commentary
from other pens...

Journals depict life
at Civil War times

By Lawrence L. Knutson

Associated Press Writer

WASHINGTON — The man was into everything, knew everyone
who counted, had ameasure of success, but never climbed as high on
the government ladder as he might have wished.

Nonethel ess, historians care about Benjamin Brown French.

Frenchleft behind awrittenrecord that opensawindow onthepeople
and eventsof early Washington. Hisjournal smakehim asourceabout
thedramaof the Civil War capital and Abraham Lincoln’sWhiteHouse.

French’s orderly, chatty and self-revealing journals present avivid
record of capital lifefrom Andrew Jackson through theimpeachment
andtrial of President Andrew Johnson.

Frenchisrememberedinthecurrentissueof WhiteHouseHistory, the
journal of theWhite House Historical Association. Theauthor, Michael
Spangler, issenior archivist inthemanuscript division of the Library of
Congresswhich holds French’sjournalsand his correspondence.

French arrived in Washington from his native New Hampshire in
1833. By thetimethe Civil War beganin 1861 hehad been acity alder-
man, clerk of the House of Representativesand commissioner of pub-
lic buildings. A master Mason, he performed therites at the laying of
the Washington Monument cornerstonein 1848. Threeyearslater, he
organized abucket brigadethat hel ped savethe U.S. Capitol fromfire.

French recorded the eventslarge and small that caught hisimagina-
tionand affected hislife: Heiskept awake by thebell around the neck
of anerrant cow; losesonewifeand marriesanother; watchesasUnion
troops march outside his Capitol Hill home; observestherising of the
Capitol’snew dome; hearsLincolntell hisfamousstories; visitsRich-
mondimmediately after the Confederatesurrender; andasksthat  Yan-
keeDoodle’ be played on Jefferson Davis family piano.

French was angling for ajob as the Lincoln administration opened
and found himself in hisold post ascommissioner of public buildings.

Among his many duties: helping Mary Lincoln manage the White
House hills she accumulated in compul sive shopping sprees.

When Mrs. Lincoln overspent a $20,000 congressional appropria-
tion, she sent French to intercede with the president.

“Hesaidit would stink intheland to haveit said an appropriation for
furnishing the house had been overspent by the president when the poor,
freezing soldiers could not have blankets,” French wrote. “He swore he
would never approvethebillsfor flub dubsfor that damned old house...”

French, agood bureaucrat, found ways of paying the bills.

InNovember 1863, French accompaniedthe presidential party tothe
dedication of the cemetery at Gettysburg, Pa. Anavid amateur poet, he
had written thewordsto a*“ Consecration Hymn.”

Thepresident’ ssoon-to-be-famousspeech, was, hewrote, “ brief, but
most appropriate.” And Lincoln himself was greeted everywhere he
went by “ahurricane of applause.”

Lessthantwo yearslater, French found himself giving the ordersto
transport the slain president’sbody back to theWhite House, for drap-
ing the mansion in mourning and arranging the details of the funeral .

According to Spangler, French’s son, Ben, designed and built the
velvet-draped catafalque on which Lincoln’sremainsrested in thero-
tundaof the Capitol.

Inajournal entry in 1869, henotedthat hisnephew, Daniel, wasprov-
ing himself “anatural born scul ptor” — with talent enough to one day
“stand by thesideof thebest scul ptorsof Americaand aye, theworld.”

Daniel Chester French lived up to his uncle's expectations. He be-
came one of the most famous American scul ptors of histime. He saw
hisstatue of aseated LincolnplacedintheLincolnMemorial, whereit
has become anindelible American image.

ItisalikenessBenjamin Brown Frenchwould easily recognize, and
amost certainly applaud.

EDITOR SNOTE — Lawrence L. Knutson has covered the White
House, Congress and Washington’s history for morethan 30 years.
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NOW THAT THEY'VE COUNTED 'EM, RECOUNTED

'EM AND RECOUNTED THE RECOUNT OF ‘EM IT
GEEMS BUSH ACTUALLY 2/D WIN THE. ELECTION.

I GUESS THERE'G ONLY ONE THING LEFT
FOR US TO GAY...
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We can honor all heroes Who serve our nation

Hero.

Thedictionary definesit as* aperson noted for
featsof courageor nobility of purpose, especialy
onewho hasrisked or sacrificed hisor her life.”

Thismonth, we' ve had an exampl e of heroism
beforeour eyes, thecrew of thesurveillanceplane,
aU.S. Navy EP-3, that was forced to make an
emergency landing on Hainan Island, China.

And, of course, one of that crew is one of our
own, Lt. (j.g.) Jeff Vignery.

Whiletheir recent actionsareundeniably heroic,
Jeff and hiscrewmatesquietly weredoingthesame
types of dutieslong before the Chinese pilot col-
lided withthem. They were heroesbeforethat ac-
cident ever happened. They did not wait for an
accident to be American heroes; they just went

roxie
yonkey

star tracks

about their duties. Thosedutiesdidn’t throw them
into theworld stage— until now.

Likethe crew of that now-famous plane, many
servicemen and women are quietly going about
their duties out of the spotlight.

While Jeff iscertainly ahero— our hero—we
should remember to stop and thank the other ser-
vicemembersfor their service, for their sacrifices

whileprotecting usfromour enemies, bothforeign
and domestic.

Soonwe' || haveafamousnational herowalking
down Goodland's streets and plans are underway
to welcome him properly. But while we' re honor-
ing Jeff and expressing our gratitudeto God that he
andtherest of that EP-3'screw came home safely,
let’'s al so remember those who are not in the spot-
light, who are not being honored.

Many of themareprobably relievedto escapethe
mediaglarethat Jeff and hisfamily havefaced, but
their desiretoremain out of thelimelight should not
dimish our admiration for and recognition of true
American heroes— those who servein uniform.

God bless our heroesin uniform; God bless the
USA!

Peter Piper picked a partner and got himself in a pickle

Peter had agood idea. He was certain the idea
was sound, but he didn’t have enough money to
start the business by himself.

However, the idea kept nagging Peter. He
watched industry trends and knew the time was
right.

Finally, Peter worked hisideainto a business
plan. Thenoneevening hecasually mentioned his
ideato afriend.

Immediately hisfriend expressedinterest. They
met the next night to discuss the details. Both
friendswere excited and things moved rapidly.

The company started quickly and early sales
were strong. Led by Peter’sknowledge of thein-
dustry and hismarketing ability, the company es-
tablished early profits. Peter was having thetime
of hislife.

Then early in the second year, Peter’s partner
announced that he wastired of Peter hogging all
theglory for their success.

Peter’s now disgruntled friend wanted more of
the credit for their success, and he wanted more
timetospendwithhisfamily. Hewassick andtired
of doing all thework and not receiving any recog-
nition for it. He wanted out, and he wanted
$500,000 for his share of the business.

Peter was shocked and hurt. He loved the hard
work andlong hours. Thiswasadream cometrue
for him.

The next day the friend’s wife called and said
they were hiring alawyer and wanted control of
thecompany. Peter hired hisownattorney andthey
went to court. Three years and $40,000 later ev-
erybody lost.

Honoring our

Themediacircusiscomingtoour quietland. We
might aswell get ready for it.

Whenever Lt. (j.g.) Jeff Vignery managestoget
hometo Goodland, we' rein for another round of
television crews, national reporters and general
madness.

It's fashionableto crack on the media— those
vultures,isoneway |’ veheardit put—butit’ snot
very fair.

Let’s put thisin perspective. Thereisonly one
reasonall these® media’ peoplewill beinour area,
and that is because Americans, millions of "em,
care about him and hiscrew. The reporters, cam-
eramen, photographers, sound men and techni-
ciansandall theother “vultures’ care, too, or they
wouldn’t be here.

UnlessAmericans cared, and wanted to watch,
none of thiswould be happening. There' d be no
homecoming, no yellow ribbons, no media. But
wedo care, and that isagood thing. The“media”
catch plenty of grief for covering what's wrong
with theworld, that you’ d think peoplewould be
glad when the camerasflock to something good.

By andlarge, thingsshouldgowell. By thetime
the cameracrewsleave, I’ d bewilling to bet alot
of the good people who are making comments
about thevultureswill becaught standinginfront
of the lights, smiling and talking about lifein
Goodland. So much the better. It will be agood
opportunity for usto showcasethewonderful life
we havein northwest Kansas.

Everyone, reporters, camera crews, plain old
folks, need to respect the wishes and needs of the
Vignery family. Thiswill be atrying week, and

don
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® minding your own
business

Common praoblems

Situations like Peter’s happen every day. I've
watched more than a dozen partnerships come
apart, and it isn’'t a pretty sight. Itissad to seea
businessdeal turn friendsinto bitter enemies.

Common causes of these breakupsincludelack
of planning, unclear objectives, lack of capital and
no written partnership agreements. However, the
most common reason is that the partners them-
selvesare not compatible.

You should select your partner for skills, experi-
enceand compatibility factors.

Good partners will have similar work ethics,
ambition and motivation.

Successful partner attributes

Here are some attributes that partners should
POSSESS.

» Honesty and integrity. All successful relation-
ships are based on trust. No partnerships can last
long-term if one partner isdishonest.

» Willingness to work hard. Though no two
people work alike, each partner must be commit-
ted to the cause. You should define job responsi-
bilitiesbefore you begin.

» Competenceandskills. Each partner must bring
useful expertisetothebusiness. Money canstarta

business, but ability keepsit going.

* A good team player. A partnership, regardless
of thenumber of partners, isateam sport. Partners
must work independently when necessary, together
when beneficial.

» Good peopleskills. Good partnersget alongwell
with al typesof people. They treat otherswithre-
spect and are enjoyableto be around.

« Cancontrol their emotions. All partnershipswill
have periods of stress and strife. Good partners
control their anger, keep cool under pressure anc
don’t overreact.

« Communication skills. Everyone profits by
improving listening, speaking and thinking skills.
Listening with understanding is the first step in
solving problems.

» Works toward “win-win” solutions. A good
partner will seeboth sidesof every situation. They
are adept at proposing solutions where everyone
comes out ahead.

« Ability toorganizeand prioritize. Good partners
stay focused on accomplishing themost important
tasks. When you organize and prioritize your ef-
forts, everyone gets more done.

*Willingtoadmit errors. “| waswrong,” may be
oneof theleast used phrasesin partnerships. How-
ever, itisacritical elementinhealing disagreements
and going forward toward your common goals.

Don Taylor isthe co-author of “ Up Against the
Wal-Marts.” Youmaywritetohimincareof “ Mind-
ing Your OwnBusiness,” POBox67, Amarillo, TX
79105. Column sponsored by Goodland Area
Chamber of Commerce Business Devel opment
Committee.

pilots shows how much we care
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they won'’t havetimeto do half thethingsasked of
them.

But weought toremember why thenational press
is here and treat them aswell aswe can. They're
coming, remember, because America cares, and
they haveajobtodohere. It snotaparticularly easy
one.

Nationa newsisafiercely competitivebusiness,
becauseweexpect our networksand newsservices
to haveall the stories. People flock to the channel
that hasastory. That meansmultiplecameracrews,
multiple interviews, satellite trucks up and down
thestreet, and all that. Asconsumers, wewouldn'’t
haveit any other way.

But consider thishypothetical case: Suppose,in
asituationlikethis, onenetwork crew scoresabeat,
getsaninterview withsomeonespecial, andtherest
do not. Someone is going to get apat on the back
fromtheboss, sure, but you canbet therest of them
will take a hard chewing from somebody in New
York or Atlanta. It'sthekind of thingthat canmake
areporter’sreputation — or get acrew fired.

It may seem harsh, but news is a rough-and-
tumbleworld.

If you can't get downthestreet for all thetelevi-
siontrucks, or youthink thereportersareapack of
vultures, remember that their going to be here be-

cause the American people want them to come.
Because peoplecare.

That doesn’'t excuse any rudeness or
unpleasantry, and there might be some, but itisn’t
really abad thing. Just abit more than we' re used
to, out hereonthequiet plains.

berry’s world

v

© 2001 by NEA, Inc.

www.comics.com

'OK! YOU'RE THE VNITED STATES, I'M
CHINA. WARMING: A RELATIONSWP
WITH ME 1S GOING Te BE "HIGH-

MAINTENANCE




