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commentary

from other pens...

Virginia special election
offers political lessons

By Will Lester

Associated Press Writer

WASHINGTON — The high-stakes congressional electionin Vir-
ginialast week offered some valuable political lessons even though
many said the contest probably was not a bellwether for future cam-
paignsin thefierce battlefor control of Congress.

Republican Randy Forbesdefeated Democrat L ouiseL ucasonTues-
day in therace for Virginia's 4th congressional district. The race be-
tweenthetwo state senatorsin southeastern Virginiawasasurprisingly
close battle that captured the attention of the nation’s political estab-
lishment, inspired an intense voter turnout effort and cost the parties
morethan $5 million.

Top GOPleaders— several of whom werefrom Virginia— hailed
thevictory asan endorsement of Bush administration policieslikethe
hugetax cut the president just signed and his proposed changesin So-
cial Security. Democrats said it was purely alocal race with a deter-
mined campaign and get-out-the-vote effort.

Thetruth probably lies somewherein between.

Lessonsfrom the swing district in the VirginiaTidewater region:

—Democrats showed again they can motivate high turnout among
black voters, who came out in dramatic numbers to support Lucas, a
black state senator. That kind of turnout helped Southern Democrats
win several surprising victoriesin 1998.

—Republicansdemonstrated they can turn out votesjust asimpres-
sively when they need to, not just rely on abarrage of advertising.

—Democratsstill havetroubleattracting votesof whitesin rural ar-
eas— aproblemclearly illustrated in the 2000 presidential election.

—President Bushmay havedlipped abitinthepollsrecently, but not
enoughto cost Republicansacongressional electioninaswingdistrict.

“A candidatelike Forbescould never havewonthisraceif Bush had
lost alot of ground,” said Larry Sabato, apolitical scientist at the Uni-
versity of Virginia. “ Forbesisnot adynamo, and hedoesn’t carry alot
of baggage. HeisRepublican Everyman.”

Republicans will continue to cause problems for Democrats when
they can blur thedistinction betweenthe parties, said Rep. NitaL owey
of New York, chairwoman of the Demacrati c Congressional Campaign
Committee. “It'sup to usto define the difference.”

Democrats were able to finish close — 52 percent to 48 percent —
after polls had shown L ucas behind by nearly 10 points.

“1 don’t seethisasany kind of decisiveverdict,” Sabato said.

Voterssplitlargely alongracial lines, accordingtoanalystswho have
|ooked at the precincts. Inadistrict witha39 percent black popul ation,
Lucasdidn’t get quite enough support fromwhitesto overtake Forbes.

ThemainlessonfromVirginiafor political analyst CharlieCook was
the intense level of competition likely in every swing congressional
districtin 2002.

“Themoney, theresources, thetime, the get-out-the-vote operation
— wherethere are competitiveracesthere’ sgoing to be hand-to-hand
combat,” Cook said.

Republicans have a 12-seat |ead in the 435-member House, mean-
ingevenasmall shiftinthe2002 el ectioncoul dtilt thebal anceof power.

“It reinforcesthelevel of parity between the parties,” said political
analyst Thomas Mann of the Brookings I nstitution.

Virginia's4thdistrict went narrowly for Bill Clintonin 1992 and nar-
rowly for GeorgeW. Bush in 2000, Sabato said. Rep. Norman Sisisky,
aconservative, held the seat for 18 yearsbefore hediedin March.

Thenational partiesarelikely to makeamajor commitmentin com-
petitive districts around the country. But Republican National Com-
mittee Chairman Jim Gilmore, theVirginiagovernor, acknowledgedit
was unlikely many districts would get the amount of interest — and
money — lavished on southeastern Virginiathisyear.

EDITOR SNOTE —WII Lester coverspolling and politicsfor The
Associated Press.
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Movie makes me reflect on working at my job

One of thebest movies|’veever seeniscalled
“Office Space.”

It'soneof thoseflicksyouand somefriendspick
up at avideo store becauseit looks sort of funny,
no one has heard of it and the group can’t agree
onanything else.

Most of the time, you get the movie home and
find it’s about a stupid man who is down on his
luck—thoughhedoesn'trealizehe' sdownonhis
luck or stupid— but managesintheendto get the
girl and learn an important lesson, anyway. The
star isusually Jim Carrey or Adam Sandler.

Office Space does have the same basic plot. A
man who istired of traffic, his boss, the fax ma-
chineandtheday-to-day grindingeneral decides
oneday that he’snot going to work anymore. He
doesn’'t quit, hejust stops showing up.

I nstead of working hes eepsin, goesfishingand
blows off his uptight girlfriend. Ironically, he
eventually getsaraiseat work andispromoted to
a management position. One scam, attractive
woman, runinwiththelaw andbigexplosionlater,
he ends up taking ajob asaconstruction worker
and lovesit.

Thistypeof movieisusually semi-entertaining,
but nothingtosay... writeacolumnabout. So, I'm
not surewhy “ Office Space”’ — whichisnot based
inredlity at all — struck achordinme.

Yes, | thought it wasfunny, the acting was OK
andthemain character waskind of cute. But more

than that, | think the film brought forward ques-
tionsthat are always lingering in the back of my
mind. And, intheend, | think | admired the lead
character for doing something | sometimeswish|
could.

Thoughl ultimately enjoy my job, it canbefrus-
trating and sometimes | find myself sitting at my
desk wondering: Why do | haveto get up in the
morning and go to work? Why do | sometimes
forcemyself todothingsthat makemefeel uncom-
fortable, stressed or scared? Isit natural — or
healthy —tositinfront of acomputer all day with
aphone stuck to your ear? What will | remember
most fondly when I’ m on the verge of death —
what | accomplished with my work or the day |
blew everything off and drove to the mountains?

The movie reminded me of my — and pretty
much everyone el se's— working environment.

How abunch of peoplewho have never met be-
fore are forced to spend amajority of their lives
crammed cl osetogether inan often stressful envi-
ronment. How machinesareawaysshuttingdown
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whenyou need them most. And how other peopl €' <
harmless personality quirks can sometimes drive
you crazy.

Thelead character was heroic to me because he
realized hedidn’t like it and he just wasn't going
to do it anymore. And, of course, he was still re-
warded and admired by his co-workersand boss.

| think the movie gave me hopethat | could do
the same thing someday. | could say to heck with
this office stuff and become a skydiving instruc-
tor, apersonal trainer, alandscaper, apool cleaner,
adancer, ajewelry maker or something else that
would alow meto spend the day outdoors.

It also gave me hope that | could make a guilt-
freeandworry-freetransition. | wouldn't feel guilty
about disappointing my boss or co-workersand |
wouldn’t worry about being ableto pay therent.

Now, that would be freedom — doing exactly
what you want to do when you want to do it. Of
course, it'snever that easy.

Moviestendtosimplify situationsand emotions
—that’ swhy peopl eenjoy watchingthem. But, like
| said, they aren’t based in redlity.

Inreality, there'snosimplesolutionsandthere’s
no eternal happiness. No matter where you work
orlive, therewill alwaysbebad daysand hardtimes
when you wish you could escape or just give up.

I’mnot going to do either, but that doesn’t mean
| can’t dream and watch movieslike Office Space
— it'skind of like amini-vacation.

Pain at the pump — a lesson In elasticity

(Last of two parts)

Last week in thefirst part of this column, we
discussed the theory of price elasticity. We ex-
plained that if a product’s price haslittle bearing
onthequantity solditisan*“elastic” product or one
withalotof “stretch” initsprice. Gasolineisagood
example. Therecent priceincreasesareclosingin
on $2 per gallon, and they haven't slowed down
the demand for gasoline noticeably.

Ontheother hand, if asmall adjustmentinprice
causes the quantity sold to go up or down drasti-
cally, wesay thisproduct or serviceis“inelastic.”
We see this occur frequently in products where
there areready substitutions.

For example, consider themeat caseat your lo-
cal grocery. If the price of beef takesajump, con-
sumers may opt for choice cuts of pork, chicken
or seafood toreplacebeef intheir menus. Usually,
thiscausesasurplusinthechannelsof beef distri-
bution, andforcesthepriceback downtomovethe
product.

Ineconomics, wecall thisthelaw of “ supply and
demand.” If aproduct or serviceisreadily avail-
able, generally thepricewill belower. If thereisa
short supply, andfolksreally wantit, thepricewill
rise.

Sowhy havegasolinepricesrisen by 60 percent
or moreinrecentmonths?Isitinshort supply? No,
gascanstill be purchased almost anywhere. Then
it must be greatly increased demand, right? No,
again. Thedemand isfairly steady.

So why the big price increases? It's abusiness

Great dogs turn

Dear editor:

After reading the article in the June 20 Good-
land Daily Newsabout thecoupl ethat lost their 14-
year-old blonde cocker spaniel, | thought | had to
call her, becauseonApril 21 wealsolost afamily
member, our 14-year-old blonde cocker spaniel
Britney.

Britney also went everywhere with us and did
everything with us. She was our best friend and
companion.

Shetouched alot of hearts and everything she
did was special. Her personality was special, ev-
eryonethat knew her cantell you alot of specia
fun memories of such afun andloving dog.

Britney isadog that cannot bereplaced. Sheis
one of akind, wewere very lucky to have shared
14 wonderful years with her, and her memories
will goonforever.

AfterreadingMrs. Michaels' articlel called her
and after alengthy conversationit turned out our
two special dogsweresistersfromthesamelitter.

How specia Heaven must be now.
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® minding your own
business

law called the®law of under valued.”

Gasolineisworthmore per gallonthanwehave
been paying. Other folks around the world have
been paying the U.S. equivalent of $2 to $3 per
galonfor years. Now, it seemsour timeto pay up
has come. That'swhy | fully expect to see $2 gas
prices soon.

Ontheother hand, taxesaren’'t under valued in
most people€' sminds. Therefore, any increasegets
thepublic’sattention and often causesreferendum
action.

Under pricingiscommon

Many businesses are providing their products
and servicesat pricesbelow their true value. The
result isthe same from industry to industry: sub-
par earnings.

Thereareseveral waysto correct under pricing
andimprove profits. Herearefour.

Raiseyour price. Use caution here. You should
never raiseyour priceif you' retoo busy to moni-
tor what happens when you do. Remember, your
goal istoimproveyour bottom line. What you' re
testing istheelasticity of your price. If apricein-
creasedoesn’'t low salesat al, you're still under

out to be sisters

from our
readers

® to the editor

Britney we missyou.
Terry, Linda, Brandi, Brook and Brenae Bahe
Goodland

Letter Policy

The Goodland Daily News encourages and wel-
comes letters from readers. L etters should be type-
written if possible, and should include a telephone
number and, most importantly, a signature. Un-
signed letters will not be published. Form letters
will be rejected, as will letters deemed to be of no
public interest or considered offensive. We reserve
theright to edit lettersfor length and good taste. We
encourage letters, with phone numbers, by e-mail

to: <daily@nwkansas.com>.

priced.

Brand yourself. What sets you apart from your
competitors? Your uniquenesscanbeturnedintos
“brand.” In the past, al gasoline companies have
tried to brand their “commodity” product. Some
may have succeeded morethan others, but today to
most consumersagallon of gasisagallon of gas. If
you' re attempting to “brand” your business you
may need to be both unique and memorable.

Educateyour customers. Thepurposeof thecus-
tomer education processis three fold. First, you
must answer basi c consumer needsfor information.
Second, theinformati onsupplied must reinforcethe
value you provide. Third, you must show the cus-
tomer the benefitsthey will receive by doing busi-
nesswith you.

Think value. Remember, only afew consumers
buy on price alone. More than two-thirds of the
buying public will consider “value” over price.
Vaueistherelationshipof pricetoqual ity and quan-
tity. Focus on giving your customers more, then
chargefor it.

Don Taylor isthe co-author of Up Against the
Wal-Marts. You may writeto himin care of Mind-
ing Your Own Business, PO Box 67, Amarillo, TX
79105. Column sponsored by Goodland Area
Chamber of Commerce Business Devel opment
Committee.
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QUESTION® Will there be antything in
fthe Patients-Rights Bill 3bout hospi-
1a) gowns?




