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commentary

from other pens...

Presidential yachts
now mostly history

Franklin Rooseveltinstalled ahand-operated el evator. Lyndon Johnson
had it converted into abar. Winston Churchill found thedeck chairsun-
comfortable. John F. Kennedy celebrated hislast birthday inthe salon.

After 77 yearsafl oat, theyacht Sequoiahasstoriestotell, eventhough
it hasn’t beenapresidential cruiser since Jimmy Carter solditin 1977
asan unwanted symbol of theimperial presidency.

Accordingtolegend, thefish deck, anisolated perch at thestern of the
boat, was one of the few placeswhere Richard Nixon felt comfortable.

Nixon cruised onthe Sequoia88timesduring hispresidency, discussed
Vietnampolicy with Henry Kissinger there, negotiated aColdWar arms
agreement withLeonid Brezhnev onitstopdeck and, as\Watergategrew
to gigantic proportions, decided he must resign his presidency

Thereisastory, says Gary Silversmith, the current owner of the Se-
quoia, that on oneof hislast visits, when asteward poured hiscustom-
ary second scotch, Nixon unexpectedly asked himto leave the bottle.

“1f the president wantsyou to leave the bottle, you leavethe bottle,”
the captain responded when the steward reported what had happened.

Silversmith, 46, alawyer and collector of presidential memorabilia,
bought Sequoiafor areported $1.9 million. He hasberthed theboat on
theWashingtonwaterfront and chartersit for $10,000 acruise. Hesays
the yacht has been used for political fund-raisersfor both Republican
and Democratic candidates and has paid its own expenses.

On arecent tour the Sequoiawasflooded with sunlight, itsteak and
mahogany cabinshungwithframed photographsof presidentsandtheir
guests, itswheel housefitted withabrassplaguelisting theNavy offic-
erswho served as skipper from 19330 1977.

Silversmith saysthevessel, adesignated national historicsite, iscer-
tainly themost important pieceof presidential history in privatehands.

Builtin 1925, the 104-foot, 150-ton Sequoiahasapresidential suite,
captain’squartersand two guest cabins. President Kennedy had aslot
builtintothetransom abovethedoor to hisquarterssohecouldreceive
official paperswhilepreservinghisprivacy. Silversmithsaiditwastaken
out of naval serviceto avoidtheruleof no acohol aboard aNavy ship.

There’' ssomeirony there becausethe Sequoiafirst saw government
service as part of the effort to enforce prohibition.

Theyacht wasrecruited for presidential service by Herbert Hoover,
who played medicineball onitstop deck and useditfor aFloridavaca-
tion. A photograph of the yacht is the centerpiece of his 1932 White
House Christmas card.

A reproduction of thecard hangsinthesal onwiththisinscription: “ Some
publicopinionfeltthat Hoover’ spromotion of the Sequoiawasanindica-
tion of hisinability to grasp the suffering caused by the depression.”

That didn’t cause Franklin Roosevelt, Hoover’ ssuccessor, tousethe
boat any less. Thereare photographsof FDR happily catchingafishon
the Fish Deck. Roosevelt and Gen. Dwight D. Eisenhower discussed
plansfor D-Day on the Sequoia.

Harry Trumanissaidto havepondered hisdecisiontodroptheatomic
bomb on Japan whilein seclusion on the Sequoia. Years later, Presi-
dent Ford used the yacht to entertain Emperor Hirohito.

Truman installed apiano that both he and Nixon played. Truman also
used the boat to play poker with friends.

FDR, who used awheel chair because of polio, had ahand-operated
elevator installed so he could more easily move from his cabin to the
main deck. Silversmith said that made Sequoia about the first handi-
capped-accessible boat in U.S. waters.

Johnson converted Roosevelt'selevator intoaservicebar and hadthe
shower inthepresidential stateroom lowered to better fit histall frame.

Nixon embarked hisfamily on Sequoiato tell them of hisdecision to
resignthepresidency, but thetrip wasnot thequi et timehehad hopedfor.

Photographers lined the bridges a ong the Potomac River, peering
down asthe boat passed beneath.

EDITOR SNOTE—LawrenceL. Knutsonhasreported on Congress,
the White House and Washington's history for 34 years.
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Dear Attorney General Stovall:

| recently received anoticeinthemail congratu-
lating me, as| had been approved for agold card
with a$10,000 line of credit. All | needed to do,
accordingtothesolicitation, wasto returntheap-
plicationwithasmall processing fee pluspostage
and handling. Duetomy past credit history, | have
had adifficulttimetryingtoget credit cardsor any
extension of credit from most sources, and| ama
little skeptical about acompany that wantsto of -
fer mea$10,000 lineof credit. Attorney General
Stovall, isthisoffer legitimate?

Dear Kansas Consumer:

My Consumer Protection Division receives
many inquiries about companies engaging inthe
same - or very similar - types of practices asthe
one you have asked about. While my officeis
unable to say whether or not the company is*le-
gitimate,” we can giveyou someinformation.

Accordingtothesolicitationyoudescribed, the
company isnot offeringanextensionof creditlike
amajor credit card company might offer. Whilea
major credit card allows aconsumer to purchase
itemsat any location which acceptsthe particular
type of credit card (Mastercard, Visa, Discover,
American Express, etc.), the “line of credit”
throughthisparticular company isextremely lim-
ited.

Specificaly, it isa$10,000 line of credit, re-

carla|.
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deemabl e only towardsitemsoffered by the com-
pany and only for the prices at which thoseitems
areoffered. Thecompany’scatal ogsarefilledwith
avariety of productswith no guarantee of quality
and, quiteoften, with substantially inflated prices.

In many cases, such companiesoffer the oppor-
tunity for consumersto qualify for amajor credit
card. While this seems like an effective way to
obtainatrueextensionof credit, and perhapsaway
toearnabetter credit history, thequalificationgen-
erally comesonly after aspecificamount hasbeen
spent on purchases from the company’s catal og.
The prices are usually so inflated beyond those
charged for similar itemsthat most consumersdo
not ever spend enough on purchasesfromthecom-
pany to qualify for the major credit card.

The Kansas Consumer Protection Act (KCPA)
prohibits businesses from engaging in acts and
practicesin consumer transactions which are de-
ceptive and/or unconscionable. Whilethe solici-
tation you received might, at first glance, lead you

SINCE THE QUTBREAK
OF WEST NILE VIRUS,
BUGH_ ELEVATED IT FROM
“PECT” TO "EVILDOER.

tobelievethat youwerebeing offered an extension
of credit by a major credit card company, it is
phrased carefully so that it containsno actual mis-
representations or deceptive statements.

| urge you and other Kansas consumerswho are
considering purchasing memberships into these
“buying clubs’ to read the solicitationsvery care-
fully. If amgjor credit card company isnot specifi-
cally mentioned, that typeof credit cardisprobably
not what isbeing offered. Also, becautiousof any
solicitation requestingapayment for an“ extension
of credit.”

TheK CPA requiresthat any company offering e
trueextensionof credit must comply withtheCredit
Services Organization Act, which includes regis-
trationwiththeKansasConsumer Credit Commis-
sioner.

Attorney General CarlaJ. Stovall offer sthispub-
lic serviceto help you avoid becoming a victim of
consumer fraud. Although someof thedetailshave
been changed, the cases appearing in this column
arebased on actual complaints. For further infor-
mationor tofileacomplaint, pleasewrite Attorney
General CarlaJ. Sovall, Consumer Protection Di-
vision, Kansas Judicial Center, Topeka, Kansas
66612, or call the toll-free Consumer Hotline, 1-
800-432-2310. Leaveyour name, number and sub-
ject of your inquiry with the receptionist and your
call will bereturned promptly.

Populism and war may help Gore in 2004

Former VicePresident Al Goreprobably doesn't
appreciateit, but he’ sgotten aboost fromthecriti-
cism leveled against his 2000 campaign’'s popu-
list theme by his ex-running mate, Sen. Joe
Lieberman (D-Conn.).

And, having served eight yearsin the nation’s
No. 2 executive post, Goreis aso in position to
benefit asa2004 presidential candidatewhenfor-
eignpolicy re-emergesasatop national issuewith
the approach of anew war with Irag.

INn2000, Gorefamously declaredthat thediffer-
ence between him and GOP candidate George W.
Bushwasthat “they’ refor thepowerful andwe' re
for the people.”

In his Democratic convention acceptance
speech, heidentified Bush with “ big tobacco, big
oil, the big polluters, the pharmaceutical compa:
nies, the HMOs’ and said “ sometimes you have
tobewillingto stand up and say no— sofamilies
can have abetter life.”

Lieberman, identifying himself asa* pro-busi-
ness’ Democrat, saidlatelast month—not for the
firsttime—that hewas" never comfortable” with
Gore' stheme, deemingit too negativeand smack-
ing of “classwarfare.”

In the context of 2002 corporate scandals, the
critiqguehasgiven Goretheopportunity toreaffirm
thethemeand cast himself astheleading populist
among hisparty’s 2004 presidential contenders.

HedidsoinaNew York Timesop-ed piece Sun-
day, declaringthat under Bush* uncommon power
has combined with uncommon greed to create
immensedeceptionsandlosses,” referring bothto
corporate debacles and federal deficits.

Hewrotethat “ standing up for ‘ the people, not
the powerful’ was the right choicein 2000. And,
infact, it isthe Democratic party’s meaning and
mission.”

INn2000, Gorewastheincumbent vicepresident
and junior partner in awildly popular (among
Democrats) administration and had little trouble
dispatchinghisrival, former Sen. Bill Bradley (D-
N.J.), to win the nomination.

Going into 2004, Goreisthe early Democratic
frontrunner, but he'll have to fight for the nomi-
nation against what isshapingup asastrongfield.

Lieberman himself would like to run, but has
promised hewon'tdosoif Goreruns. Gorealmost
certainly will.

To win the Democratic nomination, Gore will
havetowrest tradeunion support away fromHouse
Minority Leader Richard Gephardt (Mo.), whois
certaintorunif hisparty failstowin control of the
House and who may run even if he becomes
Speaker.

Moreover, it’simportant for Goretoregainsup-
port from the |eft-liberals and environmentalists
who defected to Green Party candidate Ralph
Nader in 2000, costing Gorethe presidency.
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Had Nader not run, thelion’ sshareof his97,488
votesin Floridaand 22,100 votesin New Hamp-
shirewould have goneto Gore, giving him ama-
jority intheElectoral College. Nader isundecided
about 2004.

Onegroupthat Gorewill havedifficulty attract-
ing, though, istheso-called" Clintondiaspora,” the
Washington-based cadre of top aides to former
President Bill Clintonwhoarestill furiousat Gore
for distancing himself from Clinton during the
2000 campaign.

Goreadherentssay their 2000 poll sshowed that
Clinton would be aliability in swing states, but
members of the diaspora— undoubtedly reflect-
ing Clinton’ sownattitude— arguethat Gorefailed
to capitalize on Clinton’s popul arity and the suc-
cess of the Clinton-Gore record.

They aso say that Goreran aflawed campaign
by repeatedly changing top advisersand hisown
political persona, indicating that he didn’t know
who hewas and what he wanted to do.

For 2004, these aides intend to support Senate
Majority Leader ThomasDaschle(S.D.) if heruns,
but may moveto Gephardt or Sen. John Edwards
(N.C.) if Daschle declines.

Edwards, whoalready hasGore' sformer theme-
builder, Bob Shrum, on histeam, alsowill undoulbt-
edly be sounding populist themes, as he did re-
cently inblaming insurance companies— not his
fellow trial lawyers— for rising mal practice pre-
miumsthat are driving doctors out of medicine.

Substantively, of course, thereislittlemajor dif-
ferencebetweenthetop Democratson economics
and corporate regulation.

Letter Policy

The Goodland Daily News encourages and
welcomes letters from readers. Letters should
be typewritten, and must include a telephone
number and a signature. Unsigned letters will
not be published. Form letters will be rejected,
aswill letters deemed to be of no public interest
or considered offensive. We reserve theright to
edit letters for length and good taste. We en-
courage letters, with phone numbers, by e-mail
to: <daily@nwkansas.com>.

Lieberman, the most avowedly pro-business of
the Democratic hopefuls, has been as critical of
corporate corruption and Bush's economic policy
as Gephardt or Gore.

AsUniversity of Maryland professor Bill Gal stor
notes, “There may be differences on expensing
stock optionsor whether tocall for scaling back the
tax cuts. ... But theseargumentsarebeing conductec
between the 40-yard lines.”

Galston, one of the Democratic Party’s leading
philosophers, thinks that the crucial issue of the
2004 campaign will beforeign policy.

“Bush has defined himself as aforeign policy
presidentandawar president,” hesaid. “ | think that
the2004 Demoacratic primarieswill beabout whick
candidate can play on that field and hold hisown.

“Thisworkstotheadvantagenot only of aformer
vice president who has vast foreign and defense
experiencebut alsoof (Sen.) JohnKerry (D-Mass.),
whohasconspicuously said, ‘| don’t agreewiththe
consultantswho counsel ustoavoidforeignpolicy
issues.’”

Galston expects that sometime between Nov. &
andtheend of theyear, Bushwill ask Congressfor
authority to go to war with Irag. “ That will sepa:
ratethe men from theboys,” he said.

Morton Kondracke is executive editor of Roll
Call, the newspaper of Capitol Hill.
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