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MILLER’S ELECTRONICS
& HOME CENTER

616 W. Hwy. 24 • Goodland, Kan. 67735 • (785) 899-2386

BUY ONE
GET ONE

FREE
RECLINER

SALE
On Selected Lane® Products

For A Limited Time!

Great Savings on
Lane® Recliners.
Take advantage

of our BUY
ONE GET ONE

FREE!
Buy One, Get One

FREE For Only

$399

Buy One, Get One
FREE For Only

$699

Buy One, Get One
FREE For Only

$499
Buy One, Get One

FREE For Only

$599

YieldGard® Rootworm Corn 

Safe~Simple~Effective

Corn Rootworm Protection from Golden Harvest
To Order Contact Your Golden Harvest Dealer or 

or Call Toll free 866.RTWORMS (789.6767)

Golden Harvest is a registered trademark of Golden Harvest Seeds, Inc.     YieldGard is a registered trademark of Monsanto Technology, LLC.    This product is not yet registered in all states. Call your Golden Harvest Dealer for registration status.

Protect the Yield Potential of Your Seed Investment

JC Robinson Seeds
www.jcrob.com

R

®

H-8895CRW
Yield

Emergence

Seedling Vigor

Drought Tolerance

Stalk Strength

Root Strength

Staygreen

Test Weight

1 3 5 7 9

Key Characteristics

Ratings based on a 9 to 1 scale (9 = best), and are taken from the Golden Harvest
Product Guide for this hybrid’s primary use area

Placement Strategies
• Where damage from corn 

rootworm larvae is a concern
• High & moderate yield 

potential fields
• Moderately high pH soils
• Drought prone soils
• Responds to a wide range 

of plant densities

YieldGard® Rootworm Corn
110 Relative Maturity

Shawn Sullivan 719-342-1873

624 West Hwy. 24
Goodland, Kan.
(785) 899-3698

Expires April 30, 2003
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This coupon good
for $10 off any

service or repair.
Limit one per customer

per visit please

Curt’s Cash

Spring Special

10

Youths need to avoid being molded by the media
Have you noticed changes in

media images over the past few de-
cades?

Over the years, the definition of
what is acceptable has changed. On
one hand, important social issues
are being given more attention; on
the other hand, many television
shows, movies, music, and other
media have become more graphic.

Have you ever thought about the
role that media play in shaping pub-
lic perceptions? Have you talked to
your teens about it?

They face a barrage of messages
from television shows and movies,
video games, music and the Inter-
net—all packed with ideas about
what it means to be young, how to
handle interactions with others,
how to have fun and how to gain sta-
tus as an adult.

Yet, teens may not be as equipped
as we are to critically examine the
parts of the message — its mean-
ings, intent, context and impact.
And, because of teens’ extensive
use of media and other technology,
media have far-reaching potential
to influence their values and culture
— perhaps more than ever before.

Media literacy can help youth
recognize and understand messages
— subliminal or direct — delivered

in song lyrics, television shows,
movies, advertisements or depicted
on T-shirts and jewelry.

The influence of the media
should not be underestimated. By
mid-adolescence, teens have
watched about 15,000 hours of tele-
vision, more time than they spend
with teachers in school. Add to that
figure the hours devoted to surfing
the Internet, playing video games,
watching videos and DVDs, listen-
ing to the radio and attending mov-
ies, and the media’s impact be-
comes clear.

Encourage your teen to analyze
information in the media message.
In other words, he can make com-
parisons, link cause and effect, dis-
tinguish fact from opinion and in-
vestigate bias and slant.

In doing so, your teen may begin
to understand how messages are
constructed to shape meaning and
how the construction process itself

is shaped by
assumptions
about culture,
gender, race,
social class
and age.

Ask him to
draw conclu-
sions and

form opinions about the media mes-
sage. Is the message accurate and
complete, or is important informa-
tion missing from the message? You
and your teen can discuss the latest
movie, breaking headline, a favor-
ite music video, hit song, or adver-
tising campaign.

A recent study showed that al-
most all of the movies evaluated (98
percent of the 200 most popular
movie rentals of 1996 and 1997)
depicted substance use. Illicit drugs
appeared in 22 percent of the mov-
ies, and alcohol and tobacco ap-
peared in more than 90 percent of
the movies.

More than one-fourth of the mov-
ies that depicted illegal drugs con-
tained graphic portrayals of drug

preparation and/or ingestion.
One thousand of the most popu-

lar songs from 1996 and 1997 were
also assessed, and 27 percent of
them were found to contain a clear
reference to either alcohol or illicit
drugs.

Only 2 percent of the songs had
substance use as a central theme.
Substance use was rarely associated
with any motivations or conse-
quences, and only 19 percent of
songs mentioned any negative con-
sequences from drugs.

But illegal drug use was associ-
ated with wealth or luxury in 20
percent of the songs in which drugs
appeared; with sexual activity was
in 30 percent and crime or violence
in 20 percent.

A striking finding from the song
analysis study was the dramatic dif-
ference among music categories —
substance use references were more
common in rap music (63 percent of
all rap songs) than any other type of
music, including alternative rock
(11 percent), top 100 (11 percent),
heavy metal (9 percent) and coun-

try-western (1 percent).
By helping our teens become

media literate, we can help protect
them from pressures from advertis-
ing and other media forms to
smoke, drink, use drugs, have sex
or eat unhealthy foods.

We also can help them build com-
munication skills, encourage them
to consider multiple interpretations
of media messages, put portrayals
of themselves and others in per-
spective and improve media use
habits, such as changing ritualistic
viewing behaviors.

In addition, we can improve the
media use habits of the entire fam-
ily and promote more proactive be-
havior among all family members.

Media literacy is not media bash-
ing; the goal is not to ridicule the
media. Media are dominant forces
in our culture and an important part
of our teenagers’ lives. It should be
evaluated fairly.

Media literacy is also no silver
bullet or magic wand; it will not in-
stantly solve all of our problems.
But it is our best defense in resist-

ing manipulation and keeping a per-
spective on the images and mes-
sages that are a part of media and
youth culture.

Nothing is more important than
talking with youths about what we
watch, hear and read. Keep discus-
sions relaxed; this takes the pres-
sure off of teens to get the “right”
answer.

Draw out their ideas and guide
them to critically examine what
they see and hear. Remember to
probe into their answers, as this
helps young people expand their
thoughts.

This helps them focus and helps
us understand how they perceive
what they view. It doesn’t matter so
much what questions you ask; the
important thing is to get youths to
express themselves and to chal-
lenge what they see and hear.

Young people can learn how to
read between the lines so that they
can understand exactly what music
videos, movies and other forms of
communication that reach youth are
saying to them.
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Methodist women meet; birthday to be celebrated
The Brewster United Methodist

Women met in the fellowship hall
for their monthly meeting Wednes-
day, Feb. 26, with six members
present. Wanda Fulwider presented
the program on “Compassion and
Solidarity.”

Joyce Crabtree gave the report
from the Response magazine. Vice
President Bonnie Reid, conducted
the business meeting. Everyone
enjoyed the refreshments served by
the hostess, Joyce Crabtree.

The next meeting will be at 2 p.m.
Wednesday, March 26, with Eva
Lou Selby as the program leader.

Everyone is invited to an open
house for Lore Depe’s 80th birthday
from 1-4 p.m. Saturday, March 22,
at the Brewster Community
Church, 511 Third St.

It is good to have Lore home, and

we look forward to seeing her out
and about.

Paula and Cliff Fox returned
home Sunday, March 2, following
a trip to the southwest for several
weeks. They enjoyed an air show at
Quartz City, Ariz., and toured many
interesting sights in California, Ari-
zona and New Mexico.

Roger and I want to wish Lucille

Lewallen the
very best on her
decision to
move to
Holyrood later
this month.

We hope she
finds everything
is just great, al-

though we want her to know she
will be missed.

The Brewster Bulldog girls are to
be congratulated on their fine sea-
son. All the young folks that go out
for sports do so with a sacrifice of
their time and a lot of practice.

Brewster Grocery will be having
its grand opening on Saturday,
March 22, so be sure to mark your

calendar. There will be prizes and
refreshments, and the ribbon cut-
ting will be at 11 a.m.

Duane Jones will be celebrating
his 82nd birthday this weekend.
Ruth said some of the family
couldn’t make it because of health,
but there were several folks who
plan to stop in and wish him well.

The week is about over, and we
are winding down with some beau-
tiful weather.

There is a last  minute an-
nouncement. Pam Bremenkamp
will be sponsoring an Avon spring
open house Friday, March 21, at
the Senior Center. Be sure to come
in and see the new products. See
you then!

The Goodland Girl Scouts of
Sunflower Council are celebrating
the history and future of girl scout-
ing this week.

Girl Scouts is for girls of ages 5-
17 and was designed to provide
them with skill-building activities
to enhance their self esteem. This
year, the organization has focused

on nurturing girls’ early interest in
math, science and technology.

The Girl Scouts of Sunflower
Council serves more than 980 girls
in northwest Kansas. Linda Mills,
the executive director of the coun-
cil, said Girl Scout week is a time
to renew the club’s commitment to
making sure every girl in northwest

Kansas has the opportunity to grow
strong and realize her potential.

The club needs help, she said,
from everyone over 18 years of age.
Even if an individual is only able to
volunteer for one hour once a year,
Mills said, it will make a difference
in the lives of Kansas girls.

The annual Girl Scout week com-

memorates the 1912 founding o
girl scouting in the United States by
Juliette Gordon Low. In the 90 year
since, the club is estimated to hav
helped shape the lives of over 50
million women.

Girl Scouting has the goal of cul
tivating values, social conscienc
and self esteem in girls.

Girl Scout Week celebrates history of group

Nolan Deeds, son of Jeff and Jill Deeds, handed a balloon to a
resident at the Good Samaritan Center at the party for Leona
Smith’s 95th birthday this week. He helped his mother and
other P.E.O. club members pass out balloons and snacks at
the party and was a hit with the residents.

Party favors


