4 The Goodland Star-News / Tuesday, October 14, 2003

from our viewpoint...

Judging success
of council’s first year

The Sherman County Economic Devel opment officehasbeen
open for nearly ayear, and the county Economic Devel opment
Council plansapublic meeting at 5:30 p.m. Tuesday at the Elks
Lodgeto cover resultsand plansfor the next year.

Themeetingwill includeareview thefirst year, alook at goals
for the upcoming year and nominations for the council for the
coming year.

At thelast council meeting, Economic Development Director
Carolyn Applegate reported that over the past year, atotal of 31
businesses changed owners, opened or expanded while seven
closed. Shedid not attempt to take credit for all of this, but there
was support from the devel opment office for several new busi-
nesses and expansions.

Theofficehel ped theMexicanrestaurant El Reynaldo’smove
toanew location, allowing thefirm to expand whiletaking over
anexistingsitewheretheowner wastryingtosell. El Reynaldo’s
was the first business that qualified for a micro loan from the
county’srevolving fund to hel pwith therel ocation.

Thisisthe type of response and willingness to help that was
lacking in the past few years, and the reason a group of people
gathered at Gambino'sover a 18 monthsago to look for abetter
option. Out of that effort came the organization of the council,
andin October last year they hired Applegate asdirector. Theof -
fice opened in November.

I n the economic devel opment effort, having aplaceand aper-
sonout front givespeopleaway toask for hel pif they arelooking
to relocate, and gives the business community someoneto turn
towithideasof what might bedoneto help existing businessand
recruit new ones.

The success of an economic development effort is not easily
measured, but i ndi cations of successarethe number of new jobs
inthecommunity — whether they ssemdirectly fromthedirector’s
work or not — and the number of jobsthat areretained. Looking
at theresultsof thefirst year, thereisasensetheeconomic devel-
opment officeisworking to help thosewho arein business now,
andto hel pthosewhowant to bring new busi nessestothecounty.

Another new business thisyear isapallet recycling firm that
started after avisit by Applegate to an similar existing business
in northeast Kansas. The pallet businesswas planned for Kano-
radoor Edson, but ended upinGoodland, and hashad aquitestart.

Applegatehasbeenworkingwith corporationslooking at Good-
land asapossibleplacetorel ocate, and | ast week attended amanu-
facturersconventioninWichitawith thehelp of Aquila, thecity’s
gassupplier. Thisisanefforttosell Sherman County asagood place
for small manufacturers to relocate or expand. It's important to
bring asmany jobsaspossibleto northwest Kansas, andit'sawin
for thewhol e areawhen acompany makesacommitment.

Looking at the future, probably the highest priority isto con-
tinuetheeffort towork with theexisting businesscommunity and
tohelpanyonein Sherman County whowantsto openabusiness.
Thesehomegrown entrepreneursarethe best answer to business
expansion because they do not have to be sold on how gooditis
tobein Goodland. They already know.

Thedowntownrevitalization effort, which hasbeen supported
by Applegate, isaexcellent way to continuetheefforttoimprove
the central business district and draw attention to the beauty of
its historic brick streets. This project will begin rebuilding the
Main Street corridor andwith continued effort, itwill truly bethe
Main Street Milewhen compl eted. Thethreeblocksareabegin-
ning. Itisworthit. — Tom Betz
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Time to stop paying our kids to leave home

They call itthebraindrain.

That’swhere we send our kids off to college,
pay thousandsof dollarsto get themthebest edu-
cation we can buy, then seethem take great jobs
insome other state.

At best, they settlein Kansas City or Denver,
someplacewhere Grandmaand Grandpacango
seethekidsnow and then.

Darned few of them ever come back to their
hometowns, or someother part of rural America.

It wasn't always this way. There was atime
whenyoung menwent off totheuniversity, fully
expectingtocomehomeand either jointhefam-
ily business or some other home-town firm. A
youngwoman might go off tonormal school, but
few planned acareer inthecity.

The Great Depression, if anything, drove
peoplehome. It wasal ot easier to be poor onthe
farm than in the city. But World War |1 changed
thewholeequation.

Thewar produced ageneration of Americans
with GI benefits and ambitions that weren’t
bound by hometies.

Afterthewar, the country sprouted suburbs of
Gl Bill housing tracts. Trains gave way to high-
waysand airports. Small towns began to shrink
and citiesbeganto swell.

OnceAmericanshad seenthecity, soit seemed,
itwashardtoget anybody togo back downtothe
farm. Or thesmall town.
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Andsoitisthat today, wetakeour best and our
brightest and send them off to collegewithlittle,
if any, hopethat they will return.

And, decent peoplethat weare, wepassthehat
and collect money to send them off.

Why dowekeep doing that?

Thereisnolaw of manor Godthat saysacom-
munity hasto pay childrento get adegree, move
to Johnson County and make three times what
people make out here.

Wewant our childrento get an education. Ru-
ral Americavaueseducation aboveall else.

Every civic club and business and organiza-
tion, from the newspaper to the Rotary Club,
raisesmoney for scholarships.

But dowehavetokeeppayingkidstobecome
suburban yuppies?

Most of this money is given with no strings
attached in the hope that these kids will go out
and get their education and make the world a
better place.

But unless you think the demise of rural

Americawill improveour country, isthat all there
istoit?

Our scholarship programsgrew upinadiffer-
ent era, in atime when there were more people
living out here. Maybe it's time we change our
thinking.

If we want to raise money for scholarships,
maybeweought tofocuson encouraging kidsto
liveinthecountry. Weneed business|eadersand
professionals and educated people of all kinds
here. Why not have scholarshipsfor them?

That’s not to say that many of our children
won't dream of the bright lightsand big timesin
thecity. But do we haveto pay themtoleave?

Why not start paying themto get an education
and comehome? Schol arship programs, fromthe
local women'’sclubtothebigfoundations, could
bereformulated.

Instead of giving hundreds or thousands of
dollarsto kids who will go on to the city, target
the money to those who say they want to come
back.

L et theothersfind ascholarshipinthecity.

Thismeanschangingthebasic natureof schol-
arship programs, and it won't be easy. It won't
be easy to make everyonelive up to their prom-
ises, but it could beworked out.

If those of uswho live herewon’t plan for the
future of rural America, what kind of futurewill
wehave.?

Credit card marketing: Stop the Insanity

Just when you thought it was safe to go back
to your mailbox, think again. They comein ev-
ery color and many are named after precious
metals. Then, they keep coming—day after day,
rain, sleet or snow, somehow they make it
throughtoyour mailbox. Morecredit card offers.

But that'sjust the start. You grab a handful
of mail and realize that you' re pre-approved!
They offer easy money, low introductory rates
and no interest for the first six months! It all
soundstoo good to betrue and often timesis.
Those once six-month, interest-free cards
jumpto23percent or higher and consumersare
left holding the bag.

In today’s fast-paced, technology driven
world, credit cards arejust another reality we
must contend with — much like cell phones
and computers. However, we should not de-
spair, therearestepsavailableto keep usfrom
getting in over our heads with this “free
money.”

Not long ago Congressfollowed thelead of
many states, including Kansas, and enacted a
national no-call list. The no-call list was cre-
ated to end unwanted callsby solicitorstrying
tosdll variousproducts. Oftentimes, thesecalls
would comeinthemiddleof dinner.

However, sinceitsinceptionithasal sofaced
oppositionfrom direct marketingtradegroups
whowereableto successfully suspendtheac-
tivation datefor thelist. Asyou can imagine,
thisdid not sit well with the 50 million people
who had signed up for thelist. In responseto
this, Congressrushed through legislation that
wassigned by President Bush closingthel oop-
holethat had been created. So, for now, itlooks
asthough thelaw will be upheld.

To register for the national no-call list call
toll-free at 1-888-382-1222 or go online at
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http://www.donotcall .gov.

If you had previously signed up with the
KansasAttorney General’sofficefortheKan-
sasno-cal listthenyour namehasal ready been
placed onthefederal list.

Over ahalf-millionKansanshavesigned up
onfortheno-call list and morethan $224,000
infineshavebeenlevied against telemarketers
who haveviolated thelaw.

Likewise, consumers now have away to
help stop or slow almost all pre-approved
credit card advertisementsthat youreceivein
themail by calling the Consumer Datal ndus-
try Association toll-free at 1-888-5-Optout.
Additionally for a$5feeyou canlogontothe
Direct Marketing Association’s web page at
http://www.dmaconsumers.org and be re-
moved fromtheassociationsmailinglists. Or,
you can send apostcardto DMA Mail Prefer-

where to write

enceCenter, PO. Box 643, Carmel, New York
10512.

Likethenational nocall list, youwill not be
able to stop mail coming from businesses in
which you aready have an existing relation-
ship but you should beableto stop most solici-
tations.

Asanadditional tip, if youarepayingahigh
interest rate and you have not been late or de-
linquent onapayment, you canoftentimescall
your credit card company and negotiateabet-
ter rate. Aswithany business, credit card com-
paniesarecompetingfor your businesssodon, t
be afraid to ask for abetter rate or lower fees.
Theworst thing that could happen isthey tell
you no. Plus, by reducing your rate now, you
canpotentially saveyourself alot of money in
thefuture.

Finally, I will leave you with one of my
father’ sfavoritebitsof wisdomthat heusedto
tell us growing up on the farm, “There is no
such thing as a FREE lunch! Sooner or later
somebody’ sgot topay.” Just remember that the
next time you open your mailbox and see an
advertisement that sounds to good to be true
— becareful becauseit just might be!
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