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Banner replaced with welcoming flags

By Greg Stover
The Goodland Star-News

The Sherman County Conven-
tion and Visitors Bureau board
voted unanimously to ditch awel-
come banner proposal and recon-
sider theidea of welcome flagsin-
stead.

David Branda, owner of the
Sherman Theatre and an advisory
member of the board, had theflags
put up al ong both sides of the 1200
block of MainAvenueto show how
they would |ook.

DonnaPrice, thebureau’sdirec-
tor, told the board April 28 that al-
thoughthebanner and cabletohang

it withwereaffordable, thetrouble
was finding something to anchor
thecablesto. Thecity will notallow
themto beanchored onlight poles,
shesaid, andbusinessownersalong
Mainareconcerned about potential
damagetotheir buildingsandliabil-
ity.

City Manager Ron Pickman said
the city’s light pole were not de-
signed to support banners, espe-
cially thestressproduced by strong
windsthat could damage the poles
and create a hazard to people and
property.

Pricesaid shelookedintothepos-
sibility of putting in poles for the

banner, but the estimated cost was
between $5,000 and $8,000 per
pole, whichisbeyond what the bu-
reau could afford on its own. She
recommended the board not go for
the banner thisyear.

Priceaskedtheboardto consider
putting a half page ad in the 2005
Kansas Getaway Guide, asit did
thisyear. Shesaid if the bureau or-
dersthe ad by June 1, it can save
$200 and the publisher would ac-
cept half of the$3,950thisyear and
the balance after Jan. 1.

Price said that if the publisher’s
adrepresentativescanfill therest of
the page with ads from Goodland

Citygoeswithmixedrate

Given achoice of three options,
city commissioners decided last
Monday togowitha* risk manage-
ment” option which could reduce
thecity’sgascost under nextyear’s
gas contract with Cornerstone En-
ergy.

The priceincludes the transpor-
tation cost through Aquila and a
chargefor lossand unusablegas (L
and U charge).

Pickman said the Cornerstone
contract delivers natural gas used
by thepower plant andthecity shop.
Inthe past, thecity hasgonewith a
“fixedprice” optionwhichallowed
them to calculate what the cost of
gas was going to be depending on
usage. Thecity ratefor last year was
89¢ per “therm,” aunit of heat equal
to 100,000 British Thermal Units
(BTUs).

Pickman sai dthestaff considered
the risk management option last
year, but there was an administra-
tionfeeof $9 per monthwhichthey

didnotlike.

Thefixed-rateoptionfor thenext
year would have been 75¢ per
therm, but withtheAquilatranspor-
tation and L and U charges added,
thetotal pricewould beclosetothe
89¢ of last year. The fixed-rate
choiceprotectsthecity fromrising
prices, but is not good in a high-
priced market becausethecustomer
will continue to pay high prices
even if the market falls, according
to a Cornerstone Energy informa-
tion handout.

A chart from Cornerstone ex-
plaining the options showed the
advantage of the risk management
option, whichlast year would have
loweredthecity gascost by at |east
4¢ per therm because the highest
that cost went was 71¢ per therm.
Thisoptioncombinesgasboughtin
avariety of marketsto “level out”
theoverall cost of gas.

Pickman explained that Corner-
stone purchases gas on the open

market in the summer and storesit
for use when the rates spike. This
alowsthemtoblendthelower-cost
gas with the higher-cost gas, thus
averaging out the price.

The third option was an “index
price” option, which charges ac-
cording to the rise and fall of
monthly market prices for gas.
Thoughthisoptionisgoodinafall-
ing market, there is no protection
againstrisingprices, and budgeting
isdifficult because of the fluctuat-
ing rates, accordingtothehandout.

Although the risk management
option also means monthly fluctu-
ating costs, the combination of gas
costs cushions the consumer from
thehighsandlowsof theindex price
option, but providespotential cost-
savingflexibility if themarketfalls.

Thecommissionapprovedgoing
withtherisk management optionon
thebasi sit might savethecity some
money over thenext year. The new
ratewill take effect in June.

Students vote on quarter

By Sharon Corcoran
The Goodland Star-News

Kansas high school studentsare
playinganinfluential rolein select-
ing thelong-awaited designfor the
state’squarter.

Students voted last week on the
design of thecommemorativestate
quarter to be released in August
2005, and if it was up to Goodland
High School, the quarter would
haveasunflower inthemiddleand
wheat along the sides.

Design No. 3 got thetop votein
Goodlandwith 118 of the268 votes
cast, registrar Deb Winter said, fol -
lowed by AdAdstra(design1) with
84, the buffalo (design 2) with 56
and asunflower by itself (design4)
with 10.

A publicopinionpoll, whichwill
not help choose the design, was
taken on the state’s official web
sight at http://www.ks govern
or.org/workgroups_quarter.html.

The public’'svotewas similar to
Goodland’s with design 3 earning
45.5 percent of the18,738votescast
as compared to its 44 percent of
Goodland’s vote. Design 2 earned
30.2 percent of the public poll and
20.9 percent of Goodland’s vote.
Design1earned 20.6 percent of the
public poll and 31.34 percent of
Goodland’s vote, and design 4
earned 3.7 percent of the votesin
poll and in Goodland’ svote.

The vote was taken Tuesday,
April 27, during seminar, Winter
said, but studentswho were absent
wereabletovotethefollowing day.
The votes were submitted to the
state on aweb site, she said.

Goodland students' voteswill be
tallied along with votesfrom other
studentsacrossK ansasto sel ect the
design to be submitted to the Sec-
retary of the Treasury for final ap-
proval.

The secretary of state's office
expected all totalsfromtheofficial
votetobesubmittedby April 30,the
web site says.

A state canvass by the governor,
attorney general, and secretary of
stateisplannedfor theweek follow-
ing the election to certify the vote
totals. The totals will then be pre-
sentedtotheKansasCoin Commis-
sion.

Theresultsof thehigh school stu-
dents' vote and of amock vote by
students in kindergarten through
eight gradeswill beannounced at a
press conference, the state’s web
site says.

The student voteis part of Stage
8inanine-stagedesignselectionby
the U.S. Mint. In stage 1, the mint
contacted Gov. Kathleen Sebelius,
and the governor appointed a per-
sonto serveasthestate’'sliaisonto
the mint.

The state conducted a concept

selection processin stage2 and pro-
vided the mint concepts or themes
emblematicof thestate. Therewere
to be three to five concepts, and
Kansas has five. The concepts are
intheformof narrativesthat explain
why the concept is emblematic of
the state.

Theconceptsare;

Wheat: Kansas is known by the
nicknames “Wheat State” and
“Breadbasket.” Throughout much
of the 20th century, this state has
produced more wheat than many
countries.

Sufficientrainfall, plentiful sun-
shineand generally moderatetem-
peraturesenableKansasfarmersto
plant morethan 31 million acresin
wheat each year. A normal harvest
of several hundred million bushels
of wheat adds more than a billion
dollarsto the Kansas economy.

Bison: At onetime, the bison, or
buffalo, was the most abundant
grazing animal in North America.
Millionsof bisonlivedinthe Great
Plains.

PlainsIndiansdepended uponthe
bisonforfood, clothingand shelter.
The sight of vast herds of bison
overwhel med 19th-century explor-
ers, but by thelate 1800s, the num-
ber of bison in North America had
dropped from 30 million to about
1,000. Thebisonwaschosen asthe
stateanimal of Kansasin 1955.

Sunflower: Kansas is known as
“The Sunflower State.” The wild
prairie sunflower becamethe state
flower in 1903. Legislators be-
lieved the sunflower symbolized
“frontier days, winding trails and
pathlessprairie.”

They sawinthesunflowerthelife
andglory of thepast, theprideof the
present and the majesty of the fu-

Gualden

ture. The wisdom of their decision
is evident in the early yellow
bloomsof July andthevast fiel dsof
yellow in September.

Ad Astra Per Aspera: The state
mottoof Kansasmeans" Tothestars
throughdifficulties.” Early settlers
struggled to make Kansas a state.
Their wish came true on Jan. 29,
1861, when Kansas became the
thirty-fourth state.

A 34th star was added to our
nation’s flag, and the state motto
was adopted afew months|ater.

AdAstra: InOctober 2002, some-
thing new was added to the top of
thestatecapitol, abronzescul pture.
Thestatue, AdAstra, isdesignedto
look likeaK ansatribewarrior who,
with his bow, is aiming an arrow
toward the North Star.

In stage 3, the U.S. Mint pro-
duced artwork concepts based on
the narratives. In stage 4, the Mint
contactedthestateto collaborateon
the artwork. The state appointed a
historian or other expert to ensure
accuracy.

In stage 5, the Citizens Com-
memorative Coin Advisory Com-
mitteeand theU.S. Commission of
Fine Arts reviewed the candidate
designs and made recommenda-
tions.

Instage6, theMint presentedthe
candidates to the secretary of the
Treasury for review and approval .

In stage 7, the Mint returned the
candidate designstothe state.

Instage8, thestatewastorecom-
mendthefinal designthroughapro-
cess determined by the state. Gov.
Sebeliuschoseto have high school
studentsvote.

In stage 9, the Mint will present
thedesignthestudentsrecommend
tothe secretary for final approval.

businesses, it will cut the overall
cost. Theboard voted unanimously,
withoneabstention, toorder thead.

Price told the board about the
Kansas Mega Gigantic Get Away
Givaway campaign, throughwhich
someone could win a Chevrolet
Malibu or other prizes by random
drawing on Sept. 30.

To enter the drawing, a person
must, by Sept. 10, travel atleast 100
milesfromhomeandvisit oneof the
attractions or events listed in the
2004 K ansas Getaway Guide. Heor
she must take a picture of them-
selves, theirfamily or friendsenjoy-
ingtheplace, whichmust recogniz-

ablein the photo.

Send one of the photos with an
official entry formto: KansasMega
Gigantic Get Away Giveaway, 805
New Hampshire, Lawrence, KS
66044. Entry forms are available
onlineat www.travelK S.comor by
mail. Brochures, containing an en-
try form, describing the giveaway
are available at the bureau office,
1206 MainAve.

In other action, the board:

« Voted to go with Avery Post-
cardsof Pleasant Hill, Mo, for the
production and distribution of post
cards showing Goodland’s Van
Gogh painting. Price said the ad-

vantage Avery Postcards had over
othersbeing considered wasthat it
already has a distribution system
established.

» Heard from Price that a bill-
board promotingthe* Sliceof Life’
fund-raising golf tournament June
5-6 isup on 1-70 about a mile east
of Goodland. Sheal soreportedthat
anew billboard promoting Good-
landisup about sevenmilesfurther
easton|-70.

PricesaidtheGoodland billboarc
on 1-70 near the Colorado border
hasbeen repaired.

The next meeting will be9am.
Tuesday, May 18.

New sidewalk for park

Schlosser Concrete.

City street crew members began pouring the new sidewalk at Gulick Park last Tuesday, with
the east 247 feet done first. The south side has been poured and Monday the crew was pour-
ing sections of the north side. Phil Erickson (on knees with trowel) said they were pouring the
straight sections first, and will come back to do the corners. The mix is being delivered by
Photo by Tom Betz / The Goodland Star-News

corrections

The Goodland Star-News will
correct any mistake or misunder-
standinginanewsstory. Pleasecall
our officeat (785) 899-2338to re-
port errors. e believe that news
should befair andfactual. Wewant
tokeep an accuraterecord and ap-
preciateyou callingtoour attention
any failure to live up to this stan-
dard.

Classifieds
work!
899-2338

Chiroprarctic Clinic

1002 Broadway

(Corner of 10th and Broadway)

Goodland, Kansas

*FREE*

Consultation - Examination & X-ray studies

(Mention or bring this ad when making your appointment and all charges for
consultation - Examination and any necessary X-rays will be waived. Expires May 31, 2004)

899-5522

Insurance Accepted - Medicare Provider - Payment plans for non-insurance cases

LT T T
Owners & Managers s

Looking to hire?

Kansas non-profit organization

offering FREE employment
services.

*+ On-the-job training
*+ Direct placement
*+ Post positions available

complete employment
services offered

Toll-Free

877-664-5372
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New Listing

1526 Cherry...This spacious
brick bungalow will surprise
you with all the ample room it
has to offer. Inside you’ll find
a large kitchen and dining
room, living room with hard
wood floors and wood

burning stove, bedroom and

website at www.cynthiabutts.com.

bathroom with new tub

surround. Full finished basement has large living room, two more
bedrooms, bathroom and utility room. Priced to sell at $45,000. For
more information, contact listing agent Cynthia Butts or visit my

Please take a look at some of

1515 Cattletrail...3 brm/2 bth...$16,000
1101 Walnut...2 brm/1 bth........ $22,000
624 W. 13th...2 brm/1bth.......... $25,000
908 Walnut...3 brm/1bth........... $34,000
1011 W. 9th...4 brm/1 bth.......... $39,500
508 E. 11th...4brm/2bth............. $40,000

my other great listing:
1308 Cherry...4 brm/1 bth......... $45,000
1228 Colorado...3 brm/1 bth....$48,000
323 Grand...4 brm/2 bth........... $62,500

915 Cherry...2 brm/2 bth.......... $69,500
1006 Arcade...3 brm/3 bth........ $75,000

517 Walnut, Kanorado...3 brm/2.5 bth...$45,000
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Cynthia Butts, 899-3944; Donna M oor e 899-6159.
RICHARDSON’S HOMESTEAD REALTY, INC.

@ 1023 Main « Goodland, KS 67735
" 785-899-2328 or 1-800-974-2426
OR E-MAIL US AT: homestead@eaglecom.net
Visit our website: www.goodlandksrealestate.com
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