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from our viewpoint...

Seatbelts are the law
but not on buses

You haveto wear aseatbelt to driveyour car.

Thelaw doesn’t allow you to makethat choice anymore.

Your kidshad better bebeltedin, or you'll get aticket.

Heavenhelpyouif you haveababy bouncingaroundinthat
buggy.

Airline passengers have to wear a seatbelt. They want you
to keep it on even when the “fasten-seatbelt” light is out, go
figure.

You need aseatbelt to driveago-cart.

Dale Earnhardt Jr. hasto wear oneto drive hiscar, or he'll
get fined.

They’ reeven starting to put thethingson ski lifts, and next,
who knows, maybe Amtrak will havetheminits coaches.

Sowhy, in God’sname, don’t school buses have seatbel ts?

I’ seasy to say that school busesare safe, andthey areoneof
the safest modes of transportation, no doubt. But on average,
9,500kidsarehurtin23,000 school buscrasheseachyear. Ten
die

School buseshaveto stop before crossing arailroad track.

School buseshave astop signto flag driversand stop them
fromwhizzing by whilethey’ reloading and unloading.

School buseshaveto et kidsout ontheright these days,; no
crossing the highway after the busisgone.

School buseshaveto be clearly marked for safety.

Sowhy the heck don’t school buses have seatbelts?

Youcan'ttell usthat kidsaren't bright enoughto bucklethem.

Or our schoolsare worse off than even Congress suspects.

You can’t tell usthat kids wouldn’'t be safer belted in than
bouncing around the busin awreck.

That just defieslogic.

You can'ttell usthedriversandteachersaretoobusy tomake
thekidsstrapin.

They’ dbeal ot easier tomanagetied downthanthey areloose
and squirming.

No, it'snot that, isit?

It'sthemoney.

It d cost some bucks to put 40-50 three-point harnessesin
all those school busses.

It'dbehardtorigtheaisle seats, too.

A couplegrand per bus, anyway. Moretoretrofit old equip-
ment. And there are thousands of buses acrossthe country.

Schools probably don’'t have the money. It’s scarce these
days.

But these are our children and our grandchildren.

Shouldn’t wedoit anyway?

— Steve Haynes

Letter Policy

The Goodland Star-News encourages and welcomes | etters
from readers. L etters should be typewritten, and must include
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We reserve the right to edit letters for length and good taste.
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| feel Thanksgiving Is getting squeezed out

| don’t know about you, but every year | no-
tice more emphasis being put on Halloween
And every year | see Santa Clauses, bellsand
holly inthe storesearlier.

| know you probably enjoy Halloween and
Christmas. | dotoo. But every year I’ mbecom-
ing more alarmed that we' re squeezing out
Thanksgiving

I’ ve thought about our fall and winter holi-
daysalot thisyear. I’ vewondered why we're
crowding out Thanksgiving.

It seemsto metobeasignof our times, anot-
too-flattering reflection of what Americahas
become.

The one holiday that emphasizes humility
and gratitude to God is slowly disappearing
between two “give-me” celebrations. Kids
can’t wait to go “trick-or-treating” where
they’re given candy and treats — for no spe-
cial reason.

They don’t earnit; they may not even know
their neighborsor have been particularly nice
to them. Even so, they expect ahandout.

Then we go right into making Christmas
lists. Again getting something. We say Santa
only comestogoodgirlsandboys, but weknow
that’snot true.

Thesad partis, Christmasisn’t even special
because most of the kids get everything they
wantall yearlong. They don’t evenknow what
toask for at Christmastime.

But Thanksgiving Day isn’t as popular.
Therewill probably beno gifts.

Doesthisalarm you at all? | see usbecom-
ing anation of takers— emphasizingmaterial
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things. Thanksgivingisabout recognizingthe
sourceof all our blessings. t'sabout count-
ing our blessings. It'sabout giving thanksfor
thoseblessings. It'sabout realizingmany are
not asfortunate asweare. It’sabout teaching
our children the value of sharing — not get-
ting.

A magazinearticlel read recently said many
Native American tribes give thanks and cel-
ebratewith hospitality.

Let me quote: “Where our (Native Ameri-
can) culturesare still intact, elements of hos-
pitality arestill there. An act of thanksgiving
happens whenever native people harvest the
|ast cropsbeforewinter. It marksasacred shift
from outdoor food production to the indoor
work of strengthening the culture.”

Do we use Thanksgiving as a way to
strengthen our family ties and enhance our
culture?

Orisgratitudebeingde-emphasizedand |l ost
between two holidaysthat are more lucrative
and materialisticinthemarketplace?What are
weteaching our children?

A wine company advertisement in News-
week magazineread, “ Theearth givesuswon-
derful grapes. The grapes give us wonderful
wine. The wine wins us lots of new friends.

Thank you, earth.” How easy itistogivecredit
and thanks to everything or everyone but the
real sourceof all our blessings!

Kathy Noblehaswritten: “ Coming between
HalloweenandtheAdvent and Christmassea-
sons, Thanksgiving cangetlostinour livesas
quickly asit doesinthestores. It’sour choice.
Thanksgiving canbeanintrusiveinterruption
— oritcanbeanisland that gives us permis-
sionto step back, still thebusynessthat draws
usaway fromfamily, friendsand God, and re-
member that rejoicing and giving thanks can
be part of our lives every day.” (Interpreter,
Nov.-Dec., 2004)

Scripturetellsus: “With joy, givethanksto
(God) whohasmadeyoufittohaveyour share
of what God hasreserved for hispeopleinthe
kingdom of light. Herescued usfromthepower
of darknessand brought us safeinto the king-
dom of hisdear Son, by whomweareset free,
that is, our sins are forgiven.” (Colossians
1:12)

We arefreeto choose. We can be thankful or
not. But wehavemuchfor whichto bethankful.
God made usfit to be part of Christ’skingdom.

I’ m not advocating we stop enjoying dress-
ingupfor Halloweenandhavingfun. And1l’m
certainly not advocating we skip Christmas.

| guess|’m just asking that we analyze our
waysof celebrating all three holidays.

Instead of downplaying Thanksgiving, how
about making it the centerpiece of every holi-
day — aswell asevery day?

Itisn't mandatory. It'sour choice. But how
God wisheswewould chooseto be grateful.

Consumers need to know food’s true cost

Our short-termeconomicsisdrivingtoruin
the source of our riches, the Earth. Investors
and corporate boardrooms focus myopically
onthenext quarterly report, ignoring thelong
term.

Putting a price tag on the gross domestic
product or the stock market isrelatively easy.
But theseindicatorsignoreour needtosustain
natural resources, which arevital.

We must bring security of our planet’s eco-
logical capital into the marketplace’scalcula
tions.

Weshould start withagriculture, whosefoot-
printishuge. It uses40 percent of theworld's
land to make our food, feed and fiber. Asagri-
culture goes, so goesthe planet’shealth.

Farming and forestry pricesreflect theim-
mediate costs of |abor and capital, but do not
include long-run ecological costs. Paying
$1.25 per pound for supermarket chickendoes
not cover cleaning up riverspolluted by poul-
try factories. That charge goesto society at
large.

Riverscancleanthemselvesgiventime. But
thesoil lossthat resultsfrom theway wefarm
today isessentialy irreversible.

This erosion washes about the thickness of
abusiness card from our topsoil each year, an
estimated 5 tons per acre, exceeding the soil’s
natural rate of formation. Large areas of the
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Midwest havelost half of their productivetop-
soil injust 150 yearsof farming.

Thisearthy gold mine helped build our na-
tion. Other powers — Greece, Carthage —
gutted their soils and fell. We can mask this
erosion by mining other ecol ogical capital —
fossil fuelsusedto makefertilizer, forexample
— but not for thelong run.

Meanwhile, also washing away are pesti-
cides and fertilizer that poison groundwater.
Taken by the Mississippi River to the Gulf of
Mexico, the fertilizer drives life from 8,000
square miles of the sea, costing millions of
dollarsinlost fishing.

Future generations will foot the bill for
fouled water, ravaged soil, lost wildlife and
global warming.

Thatis, unlesssomething replacesour short-
sighted, narrowly defined accounting so that
wepay for thetotal cost of our food consump-
tion.

Andsomethingisemerging: ecological eco-
nomics. It'safield of study that does account

for long-term costs.

We can now calculate the environmental
costsof different typesof food production, and
compareinmonetary termsthelong-termim-
pact of global versuslocal food production.

If wecan deviseaway toincludethese eco-
logical costsinthe priceswe pay at the super-
market, wecan show consumersthetruecosts
of their food-buying decisions—that it makes
more sense, for example, to buy local apples
inseasonrather thansimilar productsimported
from New Zealand or China.

Any corporation, government or family that
spendsitseconomiccapital eventually will go
bankrupt.

Our human-centered approach to natureas-
sumesEarth’ sresourcesareherefor our exploi-
tation.

Itisessential werecognizeourselvesasonly
onespeciesinacomplex web of relationships,
andthat ultimately wearejust asthreatened by
ecological lossesasare our co-inhabitants.

We must learn to see our true vested inter-
est. We must reform our markets so we don'’t
keep cooking the ecol ogical books.

Wemust learnto pay afair priceto Earth.

CharlesFrancis, professor of agronomy and
horticultureat theUniver sity of Nebraska-Lin-
coln, isamember of theLand Institute’'sPrai-
rieWritersCircle, Salina.
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I LOVE
LASAGNA!

BOT ALAS, IT WAS
ONLY A FLING
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