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from our viewpoint...

Does state’s Image
need new ‘update?’

Kansasis poised to unveil anew state slogan and a new
advertising campaign.

Here'shopingit createsfewer snoresthan someof thelate
and mostly unlamented campaigns foisted off on the state
by big-city advertising agencies with grand ideas and few
scruples.

Kansasused to betheWheat Stateor the Sunflower State.
A lot of peoplestill think of usthat way; thoseareidentities
that spring from our nature, and they seemto stick.

Tourism promoters desperately want Kansasto be some-
thingitisn’t, however, and advertising agenciesareperfectly
willingto play along— aslong asbig bucksareinvolved.

So it was that Kansas once becamethe“Land of Ahs,” a
not-so-subtle play on words involving afamous film. But
theslogan*“Ah, Kansas!” wasloosely translated “ Aw, Kan-
sas?’ intheback seat by childrenstrappedinfor arunacross
the Great American Desert.

Kansasisabeautiful state, but our highwaysavoidthebest
parts—too many hillsto buildthrough— and bereft of trees,
our roughest terrain seems mild compared to neighboring
states.

Kansashashistory, hunting, fishing, scenery, open spaces,
peace and solitude. It has a pioneer farming heritage and a
clean, invigorating spirit that deservesto be shown.

Unfortunately, what we' reliabletoget fromthestate’ slat-
est effort isanother expensive slogan and the need to spend
millions of dollars“updating” the signs at entrancesto the
state.

Every administration, it seems, hasto changethosesigns.
The current version was designed with the aid of Linda
Graves, wifeof thepreviousgovernor. It featuresasunflower
that’srather cold and abstract, inpal eyellow on ablueback-
ground that fades purplish.

Thebest that can be said for the Graves signsisthat they
wereabigimprovement over the® confetti Kansas® signsput
up under Gov. Joan Finney. Theideawas that Kansas was
so exciting that it was fairly bursting at the seams, but the
visual impact on asign wasdisqguieting. Another ad agency
triumph.

Thenyouget back tothe* AhKansas” era, whichfeatured
exciting brown signsand even more exciting slogans.

Thereal Kansasisout here. It's anice place, though we
suspect, it'll never rival Colorado or Wyoming (Slogan:
miles of empty desert before you get to Yellowstone!) asa
destination. For onething, theskiingisnever goingto beany
good.

The best border signs we ever had date back to the Bob
Docking era, when a simple green sign was crowned by a
big sunflower. The slanted “ stems” of thosesignsstill hold
up most of the border greetings.

Sometimesthe simple approach is best. We need to mar-
ket what we have, and we need to draw more peopleto our
state. We don’t need another expensive slogan from some
high-priced agency that wouldn’t know apursefromasow’s
ear — or acow from apheasant.— Steve Haynes
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I don’'t know about you, but | am celebrat-
ing the Christmas season.

You know, or course, that wearenow inthe
Christmas season; it just began on Christmas
Day.

Beforethat, it wastheseason of Adventwhen
weprepareourselvesfor the birth of Christ.

Now that the season of preparation isover,
wecanredly getintotheChristmasseasonand
spirit!

Merry Christmas!

And may your New Year seeanew spirit of
lovefor, andin, you andfor, andin, al those
around you.

If youarecontinuingtheseasonof givingright
intoyour new year, herearesomegifts(froman
unknown author) you might give every day.
They areeight giftsthat don't cost acent:

1) THEGIFT OFLISTENING... Butyou
must really listen. No interrupting, no day-
dreaming, no planning your response. Just lis-
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tening.

2) THE GIFT OFAFFECTION... Begen-
erouswithappropriatehugs, kisses, patsonthe
back and handholds. Let these small actions
demonstratetheloveyou havefor family and
friends.

3) THEGIFT OFLAUGHTER... Clipcar-
toons, share articlesand funny stories. Your
giftwill say, “I loveto laughwithyou.”

4) THEGIFT OFAWRITTEN NOTE... It
canbeasimple“Thanksfor thehelp” noteor
afull sonnet. A brief, handwritten notemay be
remembered or alifetime, and may even
changealife.
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5) THE GIFT OF A COMPLIMENT... A
simple and sincere, “You look great in red,”
“You didasuper job” or “ That was awonder-
ful meal” can make someone’sday.

6) THE GIFT OF A FAVOR... Every day,
go out of your way to do something kind.

7) THEGIFT OF SOLITUDE... Thereare
timeswhen we want nothing better than to be
leftalone. Besensitivetothosetimesandgive
the gift of solitudeto others.

8) THE GIFT OF A CHEERFUL DISPO-
SITION... The easiest way to feel good istc
extend akind word to someone. Redlly, it's
not that hard to say “Hello” or “Thank you.”
Remember, that sometimesthesimplegiftsare
themost important.

Forget the New Year’s resolutions; you
won'’t keep them anyway. Justincorporatethe
abovegiftsintoyour rel ationships, andthenew
year will be memorable— and onefor which
you can be proud.

W can set differences aside for good deeds

By Gov. Howard Dean, M.D.

| generdlywritepolitical columnsandl have |,

written alot about theneed for different kinds
of peoplewith different backgroundstofocus
on what we have in common, not on what di-
vides us. | think the following example, sent
to me by Amos Kamil in Jerusalem, captures
thetrueholiday spiritinall of us:

“Last month, wewereat abeach north of Tel
Aviv with agroup of Israeli families. There
were soft waves, a gentle breeze, a campfire
and an idyllic moonlit Mediterranean night.
After dinner my 7-year-olddaughter Maiaand
her friend enteredthewater for atwilight swim.
Perhaps 20 secondslater | followed theminto
the seawith Lea, my 4-year-old, in my arms.

“By thetimel waswaist deep, ariptidehad
pulled thetwo ol der girlsabout 30 yardsfrom
theshore. They screamedfor hel pastherough
seawrestled them further and further out. |
stepped out and extended my hand. But therip-
tidewasfierceand sucked L eaand meright out
with them. Out here the waves were choppy
andtumultuous, andthethreegirlsshriekedin
panic. With Leaclinging to my neck scream-
ing“l’mscared! I'mscared!” | triedcalmly —
andtono avail —to pushtheolder girlsalter-
nately toward the beach.

“A dark man, roughly my age, appeared
seemingly fromnowhere. | couldtell hewasn’t
astrong swimmer, but together — both grunt-
ing and gasping — wetried pushing thethree
girlsashore. Aswe pushed onegirl, oneof the
other two would submerge gagging under the
tide. | havelivedthroughmany things(includ-
ingthemayhemof 9/11) andnofearinmy life
has come close to the thought of one of these
three girls (and/or myself) dying just yards
fromthe beach.

“Close to three excruciating minutes later,
the stranger and | managed to push the two
older girlsto the safety of the shallow water.
The two sprinted to the beach, screaming for
help, as the riptide continued pulling the
stranger, Lea, and meback outtosea. | triedin
both Hebrew and English to summon help
from my friends on the beach. The sea was
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deafening and no one heard. Suddenly the
stranger beganwaving hishandsand shouting
for help—inArabic.

“Within 20 seconds, aline of seven or eight
men formed a human chain on the beach. A
dark-skinned teen-ager

“Thank God.”

Howard Dean, former gover nor of Viermont,
is the founder of Democracy for America, a
grassrootsorganizationthat supportssocially
progressive and fiscally responsible political
candidates. E-mail him at howarddean@-
democracyforamerica.com. © 2004 Howard
Dean. Distributed by Cagle, Cartoons Inc.
www.caglecartoons.com, contact Cari Daw-
son Bartley (800)696 7561 cari@cagle.con
for publishing or posting.

scurried out on aboogie [\
board. A proprietor from
a nearby falafel stand |
darted into the waves |
with alifesaver in hand.
With the coordination of |y
the entire assembly, the |
falafel stand guy grabbed
L ea, now hoarsewithter-
ror, and pushed her onto
thelifesaver, and the hu-
man chain dragged the
three of us back to the
shallow water.

“After the trauma,
there were slaps on the
back, thank-yous, and
hugs. It was only then |
learned that the stranger
was not only an Arab
fromanearby village, but p
that he didn’t know how
to swim. | learned, too,
that the human chain
which brought thefiveof
usback totheshorecom-
prised amost equaly Is-
raeli Arabs and Israeli
Jews. The Arab stranger
and| bothagreedthesitu-
ation could have ended
up much worse. He said,
“Baruch Hashem!” —
Hebrew, not Arabic, for
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NEW YEAR'S

AND HE'S ALL
DRESSED UP
WITH NO PLACE

Distributed by Universal Press Syndicate

WHAT A PERFECTLY GOOPD
WASTE OF A PERFECTLY
BAD SUIT
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