Not enough coaches, kidsfor team
( L etter stotheEditor

TotheEditor:

| read with interest the article by
“The Jayhawker” in the June 21
Oberlin Herald. His question was,
“Whereisschool baseball team?’ |
would liketo comment.

When | wasgrowing upin Ober-
lin in the 50s and 60s, we had the
usual LittleL eagueteamseach sum-
mer. TherewasPeeWeefor boysin
third, fourth, andfifthgrade, Midg-
ets for sixth, seventh, and eighth
grade, aL_egionteamfor highschool
age and even atown team for those
toooldtoplay Legionball. Thiscon-
sisted mostly of young adults and
those who were older but still able
toplay.

During the mid-60s when | was
old enough to play Legion ball, we
did not have a team because we
could not find any adult willing to
spend the time to coach or manage
for us. Itisabigjobfor no pay.

When my sonwasold enoughto
play K-18 and Legion ball, Gary
Bartelsand | coached and managed
theK-18boysfor several summers.
Elmer Zodrow took thereinsof the
Legionteamfor many yearsanddid
agreat job for thekids. Since then,
it hasbeen acrapshoot each year to
find someonetodoit.

Y ou asked about a high school
team. Theanswer isthat therearenot
enough young people to support a
track team, golf team and basebal |
teamall inthesametimeperiod. The
sad partisthat wejust don’ t havethe
kids.

Baseball istruly the “ American
pastime,” but you have to have the
ability to play the gameto really

enjoy it. Y ou haveto have coaches,
managers and mainly young men
whowanttoplay. If youdon't have
theplayers, you don’t have ateam.

During my youth, wewoul d start
agamethe day school was out and
itwouldgoall summer. Itwasinthe
field directly acrossthe street from
wherel live now.

At that time, we had enough kids
inonepart of towntohavetwo com-
plete teamswith someleft over for
substitutes. Noonewasever turned
away.

We played with bats (wooden)
that had been broken and repaired,
ballsthat weretaped together since
we had worn out the cover, and
glovesthat were held together with
shoestrings. Theneighborhood par-
ents, mainly John Bearley and
Harold Rehm, would mow thefield
so it was nice. There was no slow
pitchtocompetewithusfor players.
There were no video games and
dang few televisionsto occupy our
time. We had to make our own fun,
and we did! We also had no swim-
ming pool for anumber of years.

We had one thing that you don’t
seenow, andthatiskids. Therewere
numerous families with large
broods of children. We don’t have
that now like we did then. If some-
onehad company fromout of town,
they brought them along and they
played.

Then camethe onething that for

me killed the Legion baseball pro-
gram and made it impossible for
Oberlintofieldacompetitiveteam.
Oneof thelocal mentalkedthebase-
ball team into playing softball for
him.

Hesaidthey couldstill play base-
ball for us, but they wouldn’'t have
topractice.

I’'mall for playing the best team
you can, but if you don’t come to
practiceyoudon’t play. When they
did not get to play, they quit. This
wasthe choicethey made.

| agree that we should be ableto
have a L egion and K-18 team, but
just wanting it won’t make it hap-
pen. Our basebal | programin Ober-
linneedstogoback tofundamentals
and teach the gameto be played at
all levels, the way it should be
played.

Y oung boysneedtoknow howto
hitaball thatisthrowntothem. They
need to know how to run the bases
and they need to know how tofield
and throw. They need to know how
to hit the cutoff man from the out-
field and how to stop arunner from
going that extrabase. They need to
betaught thebasicsat ayounger age
andtocarry that forwardtothenext
level.

While coaching K-18 ball, Gary
and | had kids come up from Little
Leaguewhohadnevertriedtohitthe
ball. Thecoachestoldthemto stand
there and try to get awalk. Pretty

Postal Servicespokesman
defendsnewpaper ratehike

TotheEditor:

Thisletter isin response to your
recent editorial, “ Sharp increasein
postage coul d deepen postal woes,”
inthe May 31 issue of The Oberlin
Herald.

Thereisno better time than this
year, the 300th anniversary of the
birth of Benjamin Franklin, to re-
mindyour readersof theU.S. Postal
Service' srichtradition of connect-
ing people to their community
newspapers. Franklin was not only
thenation’ sfirst postmaster general,
but also a newspaper publisher. In
fact, duringtheearly daysof thePost
OfficeDepartment, newspaper pub-
lishersoften served aspostmasters,
which helped them to gather and
distribute news.

If Mr. Franklinwerealivetoday,
hemight bescratching hishead over
theassertionsmaderecently onyour
editorial page as he would under-
stand the challenges faced by any
postmaster general andthecostsas-
sociatedwithgettingthemail deliv-
ered every day.

Nobody likes to pay more for
postage, and we don't like to an-
nounceproposedrateincreases. But
just like any other business, when
the cost of doing business goes up
wehavetoraisepricestocoverthose
costs. Asoneof thenation’ slargest
transportation and delivery organi-
zations, the Postal Serviceis ex-
tremely sensitive to rising energy

costs.

Wehaveal soexperiencedsignifi-
cant growth in health benefit pay-
ments. That is why proposed rate
adjustmentsfor 2007 includearate
increasetomail local newspapersto
subscribers.

Despite what you may have
heard, thisincreaseis not designed
to drive away community newspa-
pers. Instead, itisrequired by lawto
cover associated costs.

For the past 20 years, rate in-
creasesfor local newspapers (tech-
nically termed“ In-County Periodi-
cals’) generally havenot only been
smaller than those of the other peri-
odicals subclasses, but also lower
thantheoverall rateincreasefor all
domestic mail. In-county rates are
much lower than any other postage
rate. For instance, they are much
lower than even asimilar nonprofit
newspaper mailed from the local
officeand deliveredto thesamead-
dress. In January of thisyear, there
wasevena?2.3percentratereduction
for In-County publications, when
virtually al other mail got amore
than five percent rateincrease.

There are some suggestions, we
believe emanating from Washing-
ton, that next year’s proposed in-
crease for mailing newspapers
couldrunashighas30percent.Let’'s
look at thiswith real numbers.

The fact is the increase would
only amount toacoupleof pennies.

The new price for most commu-
nity newspaper mailings would be
9 centsto 11 cents, depending on
weight and whereit isentered into
themail stream.

Sound likeagood deal? It is, es-
pecially whenyou consider commu-
nity newspapersoftenreceivesame-
day service. Think about it, local
newspapersoften get ExpressMail
service (currently $14.40for aFlat
Rate Envelope) for about adime!

Thevery low ratesthat In-County
publications pay have always been
abargain and will continueto be a
bargain. We will always strive to
keep these rates aslow as possible
because community newspapers
serve avital functionin American
society. That wastruein Benjamin
Franklin’sday and istruetoday.

Azeezaly S. Jaffer, vice president
Public Affairsand
Communications

U.S. Postal Service

Washington

Internet
tonight

475-2206

sad, | would say.

A few yearsback | wasinvolved
in trying to get a complex of fields
built for baseball and softball. We
had equipment, people and ma-
chineslined up to do the work, but
did not get to because a group of
people wanted that ground for an-
other purpose. This would have
given Oberlin a complex of four
fieldsthat they could be proud of .

What we have now is abysmal:
poor lighting, unsafeplaying condi-
tionsandbasically lousy fields. We
got agood start afew yearsback but
itdidn’t gofar enough.

| hopethiswill helpMr. Merriott
understand what has happened to
Oberlin’ shasebal | program. Itisfix-
able, butitwill takealot of effortand
cooperation to makeit work.

John Stanley
Oberlin
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Visit our website at www.vogelpaint.com

RAWLINS SPECIALTY CLINICS

707 GRANT ST. - ATWOOD, KS 67730 - (785)626-3211
Rawlins Specialty Clinics
Bringing Specialized Healthcare To Your Community
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday
1
2 3 4 5 6 7 8
9 10 11 12 13 14 15
Dr. Frankum Dr. Reeves Dr. Reeves
General Surgeon | podiatry Podiatry
Colonoscopies/
EGDs
16 17 18 19 20 21 22
23 24/ 25 26 27 28 29
31 Dr. Miller
30 Dr. Rubinowitz | Cardiology
Hematology/Oncology |  Clinic
TO SCHEDULE AN APPOINTMENT, PLEASE CALL (785)626-3211 ":
Cheryl Banister, RN - Specialty Clinic Director
Thank you for allowing us to assist in your healthcare. H :
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"The people that I deal with at Nex-Tech Wireless are Wonderful.
They have great customer service and they are always there to help you.
Iwould tell my friends that it is a wonderful service to have."
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Staci Breiner
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reasonable requests for service in these areas. Questions or complaints concerning service issues may be directed to the Kansas Corporation Commission Office of Public Affairs and Consumer Protection by calling 1-800-662-0027.



